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A specialbBazaci ok 1leira
1.A pénziigyek és makrogazdasagi problémak specializaciohozt a r kat at 4 si1 t é mac s
peénzmegsyt er szakra ¢épil. A specializéadciéban me
koztik neves gyahaglyatizidmbahe mBdnskt ) ik, me 1
ez a profilja orszagosan is egyedEgyetdmmelz 4 mi t
egylittmikoddésben teremtettik meg a képzés ¢€s
Gal Zoltédn professzor a specializédcid kutata
monografiat 1irt, ami a zeleAtinegi20lficaPié nkziliagdyoi gpoi nmade
a globdlis teérbekndz icli meme n AanfgtoeMailsligeatgednb zksuetfa.t
2.A gazdalkodas tudomdny vialogatott fejezetei s pe ci alizadci 6hoz & artoz
nemzet kozi gazdadl kod an, a tkeogmnmoraleits ¢éga ztdears
gazdasagtan; a fenntarthato fejlodeés,; a val
vidékfejlesztésiaagegrimanhoki ¢svkbamyastzeti g
epul . Aé st e v tledsezktfées) 1 t ¢ ma szakmai jelent 6s é g¢é
illeszkedik a doktori képzés agrar okodadmiai
vidékfejlesztési politikakhoz. A doktori is
fenntartha 6 fejl1 6désnek a globalizactihdavtadls adgs swvzaelfli
di menzi diat t darcmwdlmbdani felel dsségvallalas ¢€és 1
vezet dje Nagy Imre pr efaens saz oPi alatkgou @& thfeugay 1 &
megjeVé&maos g,koillmgi t@seben 1 efedi a speciali z:
torzstalgokz&ben a még idzd ewadkie nF krueama ¢és Ker e k:
3.Szervezéstudomdany, menedzsment és marketing specializacio k ut at 4 s ia tkéonrddibnbaik
agrarodokonodémiai képzési profilbol addoédodéan jel

megal akul 4as a Ot a font os szerepet toltenek
¢l el miszergazdasagi mar ket dalkff ekjulteastzatséis 1 t ¢anga
szakemberek szadmara biztosit bel épési l ehet ¢
kinalt agradrokondmiai témak é¢kaKdrsalyeédredl udoc
Kar anak kutatas:i profiljadhdpnpktolreehet §kogat
egyittmikodéseére. A specializacido vezetdje
tertilete az ¢élelmiszermarketingre ¢és az agra
me gjelent mBrwagrad fyiSzefita Kt k n 6 r 1 a : Agrarter mék
erteékesiteése, marketingje, amithean. SAaktouw &&st

koizl ezeken a teriletekBarkaltan hégeBorbeéely (
4. Agrargazdas agt&kmt apeci altBandae¢ b 6d Kaddoeswari
hagyomdnyos 4allattudomanyi profiljadhoz. A sp
2018 augusztusatol egyuttal a doktori 1skola
modelljei” cimmel Osdatits kii amdodmagdr, & féisd tt aanzk 6 n )
témakodrében. A specializacmeoz &gaya kaddait o5s ka
illetve piacok el emz¢ése. A kutatasok ki
termel ékenységénekl,Lemhésékonysagamenkze ek oz i

kérdéseire, az €élelmiszer ellatasiil] aze kmain a
teriletm&gnBdonbaty Csaba ¢é¢s Szente Viktodria.
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A doktori iskola képzési programjan

doktori 1skola képzési programjat a kutata
Szervezéstudomédnyok Dohtg@modullsrknoléap idkt aB
dszertani ¢és a szaktadrgyi modul targyai mi

1. Kotel ez o mods zertani mo dul

képzés gerincét a mindenki szamara kotelez
rgyak koziul harom (Kutatdasmoédszertan, Kv
edekflngmmuni kal asa) a kvalitativ ykuttaartgdys ma
bbvaltozods statisztiéksamOkdndmemntakd, 2) kfio
antitativ kutatdsi AmdvdbbeabkoAdgkd deot gdorzdaszht

r gnyeagkvil dgitjak a PhD hallgatoodok szamar a,
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tativ mdédszereket célszert alkal mazni
el et A hangsulyt a modellalkotasra ¢s
k sikeres teljesitésével a hallgatdk k
k elemzéséhez szikséges kvantitativ m¢
l atara, a szamitasok el vimmnas kad¢ Asaz ace
itativ kut at dtsimdésdasdzael rotmat nuid otmédrngyyia kk ut at :
yes moédszerek nyujtotta lehetdségekkel
odalom kritikus feltdolgdkzasd&&mak finemntlos
ipotézisalkotas ¢és a hipotézisek teszt
az eredmények publikaldséadra valo felk
2. Kotelezoé szaktargyi modul
e a modul baKotzagratgadza® Am&d em t€&r gw zdas & gp
rtas, Vallalati fenntarthatosadg) kett &
t 0k el 6képzettseége nagyfokau diverzit
dgtudomédnyi rmadetdkeke pzetdtets ¢ed gnetll et i f
kor 1s, ha c¢csak a magyar hallgatodok koz
toink kozel kétharmada kil foldi. Vanna
tédsv oml akse lreétgii 6 kbol szarmazoé hallgat dk i
célja az eldképzettségi kil 6nbségek k
$b#aul a kodzgazdasdpbvadNobtdsdigabkhokl ma
3. Koteezlo s pecializacios targyak n
Adoktorii s kol at alkotdé torzstagok a gazdasagtudc
kutatasi eredményeket. A négy specialdi
li1izadcios t koOgyedle z 6avtét,61 hovgdyl nak hall ga
nyterileten végzi kutatasegiyt .t ¢ ak smeedry
liz4adciohoz tartozi k. Az 1l yen hatart
lizadcios modudr gvpkég&gynifoelivtabet hlhta mas
t 6 k nsizgpénmdzriiag yiesk. ¢4 makrogazdasadagi probl
i
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kezel ¢és ¢ ngeyka ksoprel caitailbibs jkeélrldeégsie.i A s pec
dl ansédl geit e s gaAz dgsAadEPploladdaskat udomadny v
liz4adci6 részben a 1egiaandd Ifies) | gadzédassed g
160 gazdasagi szerepével kapcsol atos t
rAfretrdbec&Zzg st udomany, menedzs ment € s ma:
ketingel mél et ¢ s tfeolgeyzads ztt &ri g ynra gaa t 9 7 ¢ 1@ ¥
azdasagtan specialezagadvdkdgiviflajpslzd hé
zdasagi 4d4rak elemz¢ése.



4, Valaszthato tantargyi modul

A valaszthato targyak kore véalltmdlagt dhalildga
figyelembe vévbekezemddsazehdandhonysag el emzé

szakmai targyak koziul hetet (Agrarpolitika,
menedzs ment, Uzleti sthatégnrnaadhManv,il igrgavda

management, Kozosségi gazdasdgtan) ajanlunk
a doktori 1skola torzstagjai, €s tobbségében
A fokozatszerzéshez sziksageami thhsaditedk
A fokozatszerzéshez O6sszesen 240 kredit tel]
legaldbb 120 kreditetkélpekldleidtietlejte sai tneengiy.e dMikn if
t el j e soiktteantia, s ia zk r ¢ dkreditetk s 6 lat adksaig akl racbdi tde k b 61 mi
publikadacios krkdedekboél jegatdbb 8 feltétele
A komplex vizsgara torténod jelentkezés felt
sképzési ¢s abumnmdtdel sdfzakagyz feéel&dse)éed czandppe
¢l év végére valamennyi, a doktori 1 séksoel a k¢
A komplex vizsgat a negyedik félév vizsgaid:
abban a félévben teljesitett képzési kredite
A kreditt 01 t el jesités&kf éltévviechkerted,k daez aSz el s6 n¢é

szamol hat o
éa 10

el ,
fél évben

is .

mi nt

uvab Imekgaaclil dasp ikt roetdti tneakx itneulny.

A teljesitendé kreditkovetel mények
A kreditek tipusa Teljesitendé  kreditek | Teljesitendoé  kreditek
szama szama
1-4 félévben 5-8 félévben
Képzési kreditel]l minimum &,
maximum @
Oktatasi Kkieda) minimum4 maximum24
tanul manyi, ill
kredittel)
Kutatasi Kif €dié minimum 16+8 minimum 24
maxim 8 t ¢ mave:
kutatasi terv el
Publ iskreditdko( al a b b i minimum8 minimum 60
szerint)
Tel jesitenddé kred minimum 120 minimum 120
gyak zOme 14 héten keresztil ta

Ké p zkéeslitetk: A t &4 r
er . A
sajspte ci gakioz &
0sszesen 66

t 4 r gkydazki | meé g
f

die& 6

kredit.

haro

¢l ¢ Fblav o sk eknutr z3u s

targyanak

m

teljesiteése

neéegy

tabl aKottled e zHz entdoad ¥,IzZKe0rttealneiz 3 &raghypalykh ga t 6

mi n d

) Ezeam 6ki tiilr gy, t ¥bnamkat
targyaded vedbhseztkloated e a1
t 84lmax W kredih z e erhis © .

feéel ¢



Okt at as i:mkimendl? kredik maximum48kredit nyol c félév alatt.

Egykurzug 14x 1 1iddésav) ( elodkatdaatsaoska, 6s zkerneidniatreitu méor
Egy kurzus oktatasaban vald aktiv -kkieditete mi k 6 d
er . Az aktiv kozremikodés jelenthet vizsgafe
(pl.1-2 s ze mi n &)r.i uFng/l éfvéelnékvé nt maxi malisan 18 okt
Az oktatasi kreditek sziksélgé pezséestickalkvagyt dintacvke
publikédcios kreditekkel helyettesitehok.

Kut at as i: mhimend? maximum72k r e di t . Emeawne betl @il 4dht a4l
teljesitményre f ¢1.¢Aze neklésnét 48 fkérleédvibte na dnhaaxtiom
mi ni ma Foits aami nldéee n ki Aekueée htkhelil térwi el fogadéasa
¢s 8 krAezd ietlestd énré.gy f €8E24 kréditenkelllmegszerezinib b 1 6

A kutatasi(B8 dbélkaaktblmavezet félévente 8 k 1
el 6rehal adaMidntionmu nf i2gd4g 6kerne.d it el ér ése a kovet

Apubli kaci o6s kreditek szamitasa:

Publi kdagPublikacidk Kredit énKategori
ti pusa szerezhe
kreditek
FolydédirlMagyar nyel v 30 minimum 30,
k cikk maximum nincs
Ma gyar nyel v 25
cikk
Magyar nyel vi 15
cikk
Magyar nyel vi 10
cikk
Egymdbgyar nyely 5
Idegen nyelvi 50
Idegen nyelvil ° 40
Ildegen nyelvil ° 30 minimum 10,
Idegen nyelvi ° 20 maximum nincs
Idegen nyel vl ¢ 10
, Magyar nyel v 5
Konferencia |Nemzet ko zi k o1 10
ki a d v a n| paper)
Nemzet kozi konf 5
Magyar nyelvi 3 nincs ko
Kényv, I degen nyel v (15/1v,
k 6 ny vr é fejezet, jegyzet
Magyar nyelvd k¥ (12/1v,
fejezet, jegyzet
Konyvszerkeszt ¢ 10
Konyvszerkeszt g 8
Kutatas/fPublikdlt kut at 5
tanul malntézményen b 7/ 1 v (1
tanul many




Tobb szerzdé esetén a fenti pont ok80,r amdyroesm r &
szerzO7/S%senhéngy s A@%,z 60 te swewa gnm35%0 bkiilsfzéelrdid : hal
esetegnanyanyel ven megjelend publikadcidk a ma
Az angol wlsetthkeg magyarul me gjel end publikac
szami.t anak

A komplexvizsgak 6 vet el mé ny e i

A szigorlatot a kompyetx avidk.s ghélvad tyagdmlkel
erre a célra szervezettA vviizzssggaatdgjozesataz iekétigg e 1 6t
akit udomanyos fokozattal rendel kezik.

2

A ,Komplex vizsga vizsgabizottsaganak o0ssze

El ni¢g k e Bgeatddkioi s kol a vezetdje vagy egyetemi tan

Ti t kPahrD: fokozattal rendelkezd aefgyetremiérdeédket:
vesz részt.

Tagok:( ma xi mum 5 f O0A biznotmusma gndkk)nem |l ehet tag
vagy ol yan kol l ¢ ga, akivelvalgyz omadspudbldhbd&klac
060sszeférhetetlens¢ég

Az 11letékes specializacid vezet dje
A kvantitativ kutatédsmddszertani targy ok
1 f 6 sKakembeéd (PhD vagy MTA doktor)

A komplex vizsga hdrom részbdl all:

1. Az elkészitett kutatds:i terv prezelBt al asa
pont adhat 6, max. 30 pont)

2. A specializéadci o szakterileténytikwdnted einzs
val o6 alkalmassag wwilzagdhowtsag E€Ile glall dab bs plelc
folyoiratcikk feldolFlglo zpidosnat) a(d3h aotkot,a tmda xé.r t:

3. A kutatasi ter vhez kapcsol 6do empirikus
szakszertiségének ¢ertékel ése. (El 6zetesen
pont)

A komplex vizsgan 0s s zeA ekno mp0OlOe xp ovnitH&spgnil echretté
felett megfeleltA k o mp 1l e 60pwinzsng@dn kevesgbbetatkdpzesdtm
szakasziat nem kezdhetsakhegkkdr kommé eaxl atzs g
kutatasi tervet a bizottsdg elfagddhadtbdn ak ni
adott).



Kotelezd mods ze angol c¢cim oktato
Kut at asmdds zer t a Research methodology Fertdé I mre
Tobbvaltozos st a Multivariate Statistics Kéovér Gyorg
Informatika a k u Informaticsin Science Kovér Gyorg
Okonometria |1 Econometrics 1 Bakucs Zol't
Okonometria 2 Econometrics 2 Bakucs Zol't
Tudomanyos er e dmCommunication of research
kommunikal asa results Csutora Mar

Qualitative research Mol nar Adri
Kvalitativ kut at methodology Nemes Gus zt

Kotelezé szakn
KézgazBhmalgaet ¢ s Or os zi Sand
gazdasagpol it i ka Economictheoryandpolicy Gergely
Szervezeti magat Organisational Behaviour ggf?giz Cs a
Vallalati fennt a Corporate Sustainability Kerekes San
Kotelezodo sparcgn
1. Pénziigyek ¢és makrogazdasadgi
Monetaris makr oo Monetary Macroeconomics Var ga J ozse
Pénzigyi adat ok Specialtopics on financial dati
specialis kér dés analysis Kéovér Gyorg
2Agazdal kodas tudomany valogat
Regionalis gazda Regional Economics Gal Zoltan
Uj gazdasagf o6l dr NewEconomic Geography  Nagy Imre
3. Szervezéstudomany, menedzs 1
Marketingel mél et Marketingtheory Szigeti Orsolya
Fogyaszto6i magat Consumerbehaviour Szente Vikt
4 . Agrargazdasadagtan specializdcio
Mez6gazdasagi f e Agricultural Development Podruzsik S
Me z6gazdasagi ar Analysisof agricultural prices F e rlmré
Valaszthato mods

Introduction to efficiency
Bevezetés a hat éanalysis Baréadth Lajo
Hal 6zattudomany Networkscience Stettner EI
Valaszthato sza
Agrar ¢és vid¢ékp o Agricultural Policy Udovecz Gab
Vezet 61 szamvite Wickert Ir¢é
Bertalan P¢
Humédnerdforras m Podraczky 1]
Uzlet:. tratégi a Business strategy Konrad Wetzker
A vilaggazdasag Worldeconomyin2lstcenturSzavai Fere
Innovation policy and
Innovéadci os pol it management Gal Zoltan
P a r-Badgos Anett
Kézosségi gazdas Public Economics T ohtGergely
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Tantargyleirasok

Kotelezoé modszertani targyak

Research Methodol ogy. Ferto 1 mre
Course titteinHungarian: Kut at as méds zert an

Course title in English: Research methodology Course language: English

Compulsory classes |Course type:Compulsory

Professor in charge: TOTAL:60
Prof. Fert 6 I mr e Dlectures:2 |exercises:2Number of credits:6

Professors teachingl mr e Fer t 6

Aim and content of the course A principal objective of this class is for you to develop a dra
a publishable research paper and/or a research proposal, whether for a thesis, dissertatio
grant. Developing a drafif a publishable paper is required for PhD students

You are expected to read the assigned material before class and to come to class prepars
and answer questions, particularly those that are pertinent to your research interests. As
prepare forclass, think about how your participation can advance your research objectives
Course description, topics:

Starting life as a Ph.D students

Practical and philosophical foundations of research

The research problem (structure of paper and progosddlem statements)

Literature review

Data visualization

Thinking critically (evaluating research, journal rankings)

Economic theory and model building

Empirical issues

Writing and submitting research papers

Compulsory literature:
Ethridge, D. (2004). Research methodology in applied economics. Blackwell

Recommended literature

Wayne Booth, Gregory Colomb, and Joseph Williams, The Craft of Research, 3/e, Univer
Chicago Press, 2008.

Paul Leedy and Jeanne Ormrod, Practedearch: Planning and Design, 8/e, Pearson Merr
Prentice Hall, 2005.

Steven Greenlaw, Doing Economics: A Guide to Understanding and Carrying Out Econon
Research, Houghton Mifflin Company, 2006.

William Thompson, A Guide for the Young Economist, MATess, 2011.

Deirdre McCloskey, Economical Writing, Waveland Press, 1999.

William Zinsser. Writing well. Harper and Collins, 2001

Browne, M.N. and Keeley, S.M. Asking the right questions. Pearson Prentice Hall, 2007
Type of evaluation

Individual homework 25%, Class participation25% Presentatior25 % Research plar25%
Evaluation scale 1-5
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Tobbvaltozés statisztika Kovér Gyorgy

A tant arTgoyb bnveaviet:oz 6s s tatisztika
A tantargy MutivadateStatisticed u 1 : Az oktatas n
magyarfangol
A kotelezodo o6ras|A targyk Gtedl

A tantargyfe

Kéveér Gyargyel(’iadésgyakorlat:Z A kreditszian

A kozremikodo oktatok: Kovér Gyorgy PhD

A tantargy oktat Asit dcglyj meggsy idagtial maa

kutat odomunkdjuk soradn hogyan alkalmazhat

hangsulyt a koncepciora, modellalkotdsr

A targy siékveerlesa chlavd géast 6 képessé valik

statisztikai modszer kivalasztasara, az

el végzésére, az eredmények ¢értel mezésér

A tantargy oktyprodgistamesomagyhasesnR] atadr

vagy SAS hasznalatara a lehetdségekt 6l

El 6zetes tanul manyi kovetel ményeKk:

A tantargy programja:

- A szikséges eldtanul madnyok tomdér 4attel

- Tobbvaltozds adattotks égrea failkkuasl mme g jgerlaefn
kétdimenzios 4abrazolads, forgathato 3 ¢

- Tobbvaltozds normédlis eloszlasbol s zai
matrix sajatértékei, sajatvektorai. A

- A parcialis korreldadciok.

- A tobbvadltozds linearis regressziod A
mutatoi . A regresszios egyiutthat ok,
Diagnosztikai teszteksmdArasmli Medel §
A multikollinearitas, heteroszkedaszt

(Naresh K. Malhotra 56699)

Atpr 6ba tobbval:t s Epayrmji an,t da , Hoptde lols1 n
T2 A médszer el df ¢teleinek ellendrzé¢
hagyomanyos ¢és a Bonferoni konfidenci
Egy ¢és kéttényezds tobbvaltozdos varial
el lendrzésseéer Aeted jeoenkt kozo hiba pro
konfidencia intervallumok. (3 ea)

0z4
el t

Diszkriminancia analizis. Linedris ¢€s
sorol dsa a diszkrimindns figgveénmolesk
model 1 osztalyozbd képességének meé r € s
(Naresh K. Malhotra 66633 )

Logisztikus regresszio. Az s, 0ds?” fog

magyarazo valtozokal fakéabtokodks ko Wal
egyitthatdk. A modell j 6sédga. A 1logi s §
(Naresh K. Malhotra 66633 )
FOkomponens analizis. A legfdédbb cél ki f
f 6 kompomnfenseedkne zhet 8k a fokomponensek
el emz¢és e k. (1 ea)
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- Faktor analizis. A faktor model l . A f
A faktorok ¢értelmezése. EIlIfor gat a-kkelihobdd
¢és fofaktor médszerrel. A modell el 6 f ¢

- (Naresh K. Malhotra 63859 )

- Kanonikus korrelacio analizis. A kanoi
¢rtel mezése. A két adatbazis valtozodi

- Klaszter analizis. A mdédszer cél kit uz

Egyesitd ¢és feloszto kIl asneetaenrse zmédsd.s zA rk
(Naresh K. Malhotra 66687 )

Skal ak. A skala bel sld &loha.i s Etigyrd i€ & jt
diszkrimindl o képessége.

A kotelezo irodal om:

Az ajanlott irodal om:

- Barna -BkEdkkbdbyi TMi ¢1 & k é-kez. Typatex Kftz(208P S S

- Sajtos -—MaseVv 6 Ariel: SPSS kutatasi ¢ s
Budapest.(2007)

- Minich —-Nkgy Aghbeasr i Kal man: Tobbvalt
hallgat 60k shitg/fpsyaha unideb.Bulst@ticztika/index2.html

- Ko v gFciiss,Mé s z:¢ nfal akfelismerés: Sokvaltoz
Kéwkiadoé, 2007

- Naresh K. Malhotra:  Marketing research. (2010) Pearson

- Solymosi Norbert: R < .LeTrTre., err e ..! http:/ctad.«
project.org/doc/contrib/Solymo&tjegyzet.pdf

- McDonald J.H. 2009. Handbook of Biological Statistics, 2nd ed. Sparky House Publ
Baltimore, Marylandhttp://udel.edu/~mcdonald/statintro.html

- Everitt, Brian, Hothorn, Torsten: An Introduction to Aol Multivariate Analysis with R
(2011) Springer

A vizsgaithpbseshi, szdoédbeli, dolgozatirdas
Egyéni héazi 25001 adat

Az o6rai1 aktidWwWWhr észvétel

Szamitogépes vizsgafeladat 6 0 %

Az értékellbé s i skal a:
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Multivariate St ati stics Gyorgy Koveér

CoursetitleinHungarian: To bbval tozos statisztika

Course title in English: Multivariate Statistics Course language:

Magyar/English

Compulsory studies prior to the course:

Professor in charge:
Gyorgy Kové r|lectures:2 exercises:2 Number of credits:6

Compulsory classes TOTAL:60 |Course type:Compulsory

Professors teachingGy 6 r gy Kovér, PhD

Aim and content of the course:

Course description, topics:

Brief coverage of the preliminary studies

Graphical display of the multivariate dataset. Histograms, scatter plots, rotatin
plots

Visualizing multivariate normal distribution. Eigenvalues and eigenvectors of
correlation and covariance matrix. The confidence ellipse.

Partial correlations

Multiple linear regression. The assumptions of regression. Regression statisti
Anova. Regression coefficients, confidence intervals, hypothesis tests. Diagn
tests. NoHinear fit. Model selection methods. Detecting multicollinearity,
heteroscedasity and autocorrelation. (Naresh K. Malhotra S&3iD)

The multivariate adequate of théesst the Hotelling . Onesample, Paired samp
Two sample Hotelling . . The experimentvise error problem. The traditional a
the Bonferoni confidence intervalSesting thehomogeneity of varianeeovariance
matrices.

One and two way multivariate analysis of variance (MANOVA). Model
assumptions. The experimenise error problem. The traditional and the Bonfer
confidence intervals. Testing themogeneity ofariancecovariance matrices.
Discriminant analysid.inear and quadratic discriminant analysis. Classification
new subject using the discriminant functions. Validation of the discriminant m
Measuring the efficacy of a discriminant moddbdel assmptions.

Logistic regression. The odds and odds ratios. The logistic model. Dependent
variable. Factors and covariates. Wald statistics. Logistics coefficients and
interpretation. Goodness of fit. (Naresh K. Malhotra-688 )

Principal component analgsiThe main objective is data reduction. Eigenvalues
eigenvectors. The interpretation of the principal components. Performing othe
statistical methods based on the principal components.

Factor analysis. The factor model. The number of the requireddadtoe
communalities. . The interpretation of the factors. Factor rotation. Factor extrg
by principal component, maximum likelihood and principal factor methods. Mc
assumptions. (Naresh K. Malhotra 6389 )

Canonical correlation analysis. Canaligariate pairs. Interpretation of the
canonical variate scores. The relationship between the variables of the two dé
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- Cluster analysis. Objectives. Measures of distance. Binary variables. Agglomg¢
and divisive clustering. Cluster descriptidttmeans clustering. Ward
method(Naresh K. Malhotra 66887 )

- Scales. Intermnal consistency. Cronl
Discrimination.

Compulsory literature:

Recommended literature:

Naresh K. Malhotra:Marketing research. (2010) Pearson

McDonald, J.H. 2009. Handbook of Biological Statistics, 2nd ed. Sparky House Pub
Baltimore, Marylandhttp://udel.edu/~mcdonald/statintro.html

Everitt, Brian,Hothorn Torsten: An Introduction to Applied Multivariate Analysis with R
(2011) Springer

Type of evaluation: (written, oral, paper etc.)
Individual home assignmerz5%

Activity in class 15%

Final exam (statistical analysis, computer work) 60%

Evaluation scale:1-5

15


http://udel.edu/~mcdonald/statintro.html

Informatika a kutatasban Kovér Gyorgy
A tant arlgnyf omenvaet:i ka a kutatasban

A tantargy neve angolul: InAz oktatas n
magyarangol

A kotelleetzo&dnul manyok:

A kotelezo o6ras/A targykgtedl
A tantargyfe

Kovér Gyorgyel 6 ada ggyakorlat:2 A kreditszan
A kozremikodo oktatok:

A tantargy oktatAvi [adbjmaés kthant kxumazt 3
a hallgatot bevezesse az adatel emzés, m

ismetMSEx cel programra alapozott feladatm
sikeres telxjceesli théasléahde6z sazzn tHi 1 s mer et és e
szimul dci 6 tovabbi példadi a Matlab prog
hasznalatédval kerilnek 1smertetésre.

El 6zetes tanul manyi Kkovetel mények:

A tantargy programja:
Bevezeté¢denésmodsel szimul dcid t ¢makor ¢l
modellek. . (Guerrero 7-1.2 Fejezet)

A modellezéshez hasznalhato programcs

Az operaci dkutatas teridletérdl s z & 10dul;
segitségével.

Linedri s € s nemlinearis probl ¢é mak.
Erzékenys égvizs g-7.4 Fejezetk . (Guerrero 7.3
Novekedési model I-MeicadeAanménelnFejezéetKe ndr i ¢ k
El6rejel zés ne ur(KehdrickMércadeAnmar, 2. Fejezet) e 1 1 ¢ |
Differencidlegyenlet rendsprddael mdddlr
Matlab segitségével.

Mont e Carlo sz1imul dci o E x ¢ e I-MekadoAman,17
Fejezet)

Szimul aciédk asze gFiltestéjgaétv e | .

Bevezetés a Duali program hasznalatab
Hall-Tayl or modell. (Duali User’s Guie)
A kotelezédé irodal om:

Az ajanlott irodal om:

Hillier — Lieberman: Introduction toperations research McGratill, 2001
SydsaeteHammond: Mathematics for Economic Analysis,Prentice Hall 1995

Kendrick, David A.; Mercado, P. Ruben; Amman, Hans M.: Computational Economics
Princeton University Press, 2006

Guerrero, Hector: Excel Data Anyals. Modeling and Simulation, Springer, 2010

M. Amman- D. A. Kendrick The Duali/Dualpc Software for Optimal Control Models: Use
Guide, 1999
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A vizsgaithaphshi, szobel i, dol gozatiras
Egyéni hdadzi felada2d%

Az 6r arié sazkvtéitve 1 : 15%

Szadamitogépen megol@wtt vizsgafeladat:

Az értékellbé s i skal a:
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Informatics in Science Gyorgy Koveér
CoursetitteinHungarian:I nf or mati ka a Kkutatasban

Course title in English: Informatics in Science Course language:
Magyar/English

Compulsory studies prior to the course:

Compulsory classes TOTAL: 60 |Course type:Compulsory

Professor in charge:
Gyorgy Kové r|lectures:2 exercises:2 Number of credits:6

Professors teachingGy 6 r gy Kovér, PhD

Aim and content ofthe course:
The aim of course Informatics in Science. is to introduce the concepts of data analysis,
modeling and simulation. The widely available Microsoft Excel will be used during the cc
Advanced level of previous knowledge of Excel is expectedhoplete this course.. Further
examples of modelling will be presented using Matlab Symbiology toolbox and the Dual
program package.
Course description, topics:
Introduction to quantitative methods and modelling.
Why Excel. Alternative computer program
Modelling and simulation. Deterministic and stochastic models. (Guerrero Chapte2)/
Solving operations research problems using solver add on package of Excel.
Linear and nonlinear problemBansportation and assignment probleessitivity analysig
(Guerrero Chapter 7-3.4)
Growth model in ExcelKendrickMercadeAmman, Chapter 1)
Neural network application. (KendridldercadeAmman, Chapter 2)
Models described by differential equation systems. Pregagymodel in Excel andlatlab.
Monte Carlo simulations using Excel and Matlab. (KendNercadeAmman, Chapter 7)
Life-like simulations. Game of Life
Introduction to Duali. Deterministic modelling in Duali. The Hallylor model. Stochast
control 1in Duali (Duali User’s Guie)

Recommended literature:

Hillier — Lieberman: Introduction to operations research McGirlly 2001
SydsaeteHammond: Mathematics for Economic Analysis,Prentice Hall 1995

Kendrick, David A.; Mercado, P. Ruben; Amman, Hans M.: Computational Economics
Princeton University Press, 2006

Guerrero, Hector: Excel Data Analysis. Modeling and Simulation, Springer, 2010

M. Amman- D. A. Kendrick The Duali/Dualpc Software for Optim@lontrol Models: User's
Guide, 1999

Type of evaluation: (written, oral, paper etc.)
Individual home assignmerz5%

Activity in class 15%

Final exam (statistical analysis, computer work) 60%

Evaluation scale:1-5
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Communicating researchresultsMa r i a Cs ut or a

Course title in Hungarian: Tudomanyos e
Course title in English: Communicating research results Course language: English
Professor in charge: Compulsory classes TOTAL: 60 |Course type:compulsory
Dr. habil. Maria Csutora,

professor of environment . —— —
management, Corvinus lectures: 2 exercises:2 Number of credits: 6
University of Budapest.

maria.csutora@uni

corvinus.hu

Professors teaching: Miaria Csutora

Aim of the course:

The objective of this course is to teach techniques for finding your proper research strat
based on your interest, background and skills, most relavieles to read and best fitting
academic journals to publish your findings in. Topics also include abstract writing, struct
your paper, and manuscript preparation and submission.

Course description, topics:

1. Purpose and process of publishing

2. How can your article not rejected?

3. Academic search engines and how you can use them in your research. (Scopus,
scholar, web of science, Ebsco). Journal rankings in management science (ranki
impact factor, Publish or Perish, etc.) Finding the prgpenal for placing your
research. Open and closed journals.

4. Types of articles. Review articles. Original research papers. Case studies. Empir
theoretical articles. Finding your research strategy.

5. The process of writing. Structuring your paper. €detters. Writing an abstract.

6. Analyzing relevant journals. Presentation and evaluation of previous classwork 3
submissions.

7. Writing exercise: Shorten your paper and make it more concise and straightforwa
Please bring one your previous researgheps sandwiches and a computer with yo

Compulsory literature:
James Hartley: Academic writing and publishing, Routledge New York,, 2008.

Recommended literature:

Daryl J. Bem: Writing the Empirical Journal Article. in: Darley, J. M., Zanna, M&P.,
Roediger Ill, H. L. (Eds) (2003). The Compleat Academic:A Practical Guide for the Begi
Social Scientist, 2nd Edition. Washington, DC: American Psychological Association.

Type of evaluation: Doing a quick literature review in your field targeted towards at least
journals (1 iconic in your field, (A, A+, two with potential to publish in). Demonstrate how
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decided which are the journals. (opdosed, place in journal rankings, ets.). Wénat the
dominating research methods in those journals? How many authors feature an average
Scan the last 2 years and identify major research streams and topics, research gaps. P
research in this research stream, describe how it isddtatbe international research strean
you picked. (use midmap or other demonstration tool.)
Present the process as a power point presentation.

Individual sssignme@0% (word document + power point presentation)
Activity in class 20%

Evaluation scale:1-5
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Econometriecs 1 Zol tan Bakucs

Course title in Hungari an: Okonometria

Course title in English: Econometrics 1 Course language: English

Compulsory classes TOTAL: 60 |Course type:compulsory
Zolt an, Baku

Zoltan.bakucs@krtk.ma. lectures: 2 exercises:2 Number of credits: 6

Professors teaching: Zoltan Bakucs

This course covers the statistical tools needed to understand empirical economic reseal
how to plan and execute independent research proybitst it is a challenging course, it
provides you with a powerful tool that is equally applicable in economics, criminology,
education, political science, public policy or socioleglyus giving you significant advantagg
both on the job market and acadam

Teaching methods

Although the theoretical issues of the following chapters are covered, the course is first
applied econometrics, thus the emphasis is on real life examples and real data analysis
follows, all lectures are computer assistul] the use of STATA econometric software is a
the core of the course. The aim is to provide you with réadsse practical econometric
knowledge that can be instantly used for empirical applications of further university mod
thesis work, and perhapmore importantly, real life applications. For this purpose, one of {
most popular introductory econometrics textbook is used for the course:

Jeffrey M. Wooldridge Introductory Econometrics: A Modern Approach, 5th or 6th editio
http://www.cengage.eo/search/productOverview.do?N=16&Ntk=P_EPI&Ntt=152961460
007931617237609421833777028&Ntx=mode%2Bmatchallpartial

In addition, a number of STATA specific text books will be used during the course. Thes
include:

Lee C. Adkins, R. Carter Hil Using Statdor Principles of Econometrics, 4th Edition
http://www.stata.com/bookstore/usistatafor-principlesof-econometrics/index.htmi
Christopher F. BaumAn Introduction to Stata Programming
http://www.statapress.com/books/introductiestataprogramming/

Sean Becketti- Introduction to Time Series Using Stata
http://www.statapress.com/books/introductign-time-seriesusingstata/

A. Colin Cameron and Pravin K. TrivedMicroeconometrics Using Stata, Revised Edition
http://www.statapress.com/books/microecometricsstata/

Course content for Semester 1.

1. Introduction The Nature of Econometrics and Economic Data

* Probability variables, probability de
covariance, ¢ o r r didtributions, ergsseationalnime seriey, Ranel data
Ref.: Wooldridge (2000 or 2012, from now on referred as Wooldridge) chapter 1.

* introduction to STATA: import/ view/ed
rename, drop, keep, if, range, etc.

Ref.: Baum (2006, from now on referred as Baum) chapter 1.

2. The Simple Regression Model

« OLS, OLS conditions, estimators, fitt
errors, (one and two sided)dst, pvalues, confidence intervals, type | and Hoes,

mean squared error
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e regression fit, wunits of measurement
Ref.: Wooldridge chapter 2., Baum chapter4.

3-4-5. Multiple Regression Analysis: Estimation and Inference

« OLS, OLS <condit i on segressiontfiti(adjasted d2),s t a nd a
model selection criteria, hypothesis tests of a single parameter (one and twetsgigy t

* omitted variable bias, including irre
restrictions, testing multiple linear rastions (Ftest)

e modelling appr oache-sLondogn SahaolrohElconamics) and simj
to general (auxiliary rt¢gression Lagran
Ref.: Wooldridge chapter 3, 4 and 5.2., Baum chapter Z. 8lultiple RegressioAnalysis:
Further Issues

* Multicollinearity (detection and trea
e Functional form and model s p e-kog)fratuecnaoft i
additional year of study/experience/etc. (Lag), production and demand functions (l-og
log), reciprocal transformation, quadrat
specification error Ref.: Wooldridge chapter 6, 3.4., 9.1., Baum chapter 5. 8. Multiple
regression Analysis with Qualitative Information: Binary (or Dummy) explanatangies

* Describing qualitative information, ¢
in the intercept, shift in the slope, shift in both the intercept and slope, interpreting result
dummies as explanatory variables.

* Chow test.

Ref.: Wooldridge chapter 7 (except 7.5). Baum chapter 7.

9. Heteroskedasticity

e Consequences for OLS, graphic inspect
heteroscedasticity (GoldfelQuandt, BreusciPagan, Glesjer, Harvegodfrey and White
tests).

« Inference in the presence of heteroscedasticity: robust standard errors (jackknife), con
heteroscedasticity robust LM tests.

* Weighted least squares estimation: A
(WLS), with estimated heterosaticity function (Feasible Generalized least Squares, FG
Ref.: Wooldridge chapter 8., Baum chapter 6.

Compulsory literature:

Recommended literature:

Type of evaluation:

Evaluation scale:1-5
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Econometrics2Z ol t an Bakucs

Course title 1in Hungarian: Okonometria

Course title in EnglishEconometrics 2 Course language: English

Compulsory classes TOTAL: 60 |Course typeobligatory
Zolt an, Baku

Zoltan.bakucs@krtk.mta.

lectures: 2 exercises:2 Number of credits: 6

Professors teaching: Zoltan Bakucs

This course covers the statistical tools needed to understand empirical economic reseal
how to plan and execute independent research projects. Whilst it is a challenging cours
provides you with a powerful tool that is equally applicable in economics, criminology,
education, political science, public policy or socioleglyus giving you significant advantagg
both on the job market and academia.

Teaching methods

Although the theretical issues of the following chapters are covered, the course is first 0
applied econometrics, thus the emphasis is on real life examples and real data analysis
follows, all lectures are computer assisted, and the use of STATA econometrareofat
the core of the course. The aim is to provide you with réadsse practical econometric
knowledge that can be instantly used for empirical applications of further university mod
thesis work, and perhaps more importantly, real life appicst For this purpose, one of the
most popular introductory econometrics textbook is used for the course:

Jeffrey M. Wooldridge Introductory Econometrics: A Modern Approach, 5th or 6th editio
http://www.cengage.com/search/productOverview.do?N=16&NtER&Ntt=15296146085¢
007931617237609421833777028&Ntx=mode%2Bmatchallpartial

In addition, a number of STATA specific text books will be used during the course. Thes
include:

Lee C. Adkins, R. Carter Hil Using Stata for Principles of Econometrics, 4thtigd
http://www.stata.com/bookstore/usistatafor-principlesof-econometrics/index.htmi
Christopher F. BaumAn Introduction to Stata Programming
http://www.statapress.com/books/introductiestataprogramming/

Sean Becketti Introduction to Time Sees Using Stata
http://www.statapress.com/books/introductidgn-time-seriesusingstata/

A. Colin Cameron and Pravin K. TrivedMicroeconometrics Using Stata, Revised Edition
http://www.statapress.com/books/microeconometrstata/

Course content

1. Regression with Time Series Dat&erial Correlation

e OLS conditions with time series data,
trends and seasonality

* Autocorrelation: consequences forrdeOLS
autocorrelation AR(1), testing (DurbidwWatson, DurbiAWatson alternative, asymptotic
Lagrange Multiplier test), higher order autocorrelation, Breusabdfrey test.

* Correcting for serial correlat i Smstratedlyy
Cochrane- Orcutt method).

Ref.: Wooldridge chapter 10, 121P.5., Becketti (2013, from now on Becketti) chapter 5.
2. Univariate TimeSeries and Models of Nestationary Processes

- the ARMA mdedkindapproach gdenBfication tiesation, diagnostic checking
specifying an ARMA model, forecasting
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«  mStationary time series, trends and uoibts

Ref.. Becketti chapter 6, 7, 10:110.2., Wooldridge chapter 11-11.3., 18.2

3. Models of Multiple Time Series

* vect or ionsestimatien and éosecasting

* cointegration and testing for cointeg
* Vector Error Correction Models (VECM)
diagnostics.

Ref.: Becketti chapter 9, 10., Wooldridge 1818.4.

4. Time Varying Vodtility and Autoregressive Conditional Heteroskedasticity (ARCH) Mo
* examples of time varying volatility,

* GARCH model s

e extensions of GARCH model s: EGARCH, T
Ref.: Becketti chapter 8., Adkins and Hill (20Xhapter 14., Wooldridge chapter 12.6

5- 6. Panel Data Models

* Panel data organization, overvie
* Pooled regression, i1individual ef
FE, oneway RE models

* Haus man fpropiateneSsoof REt h e a p

* Dynamic panel model s.

Ref.: Baum Chapter 9., Camerdnivendi (2010) chapter 8., Wooldridge chapter 13,
14.1:14.2.

7. Instrumental Variables Estimation and Two Stage Least Squares

e solution for omitted variables bias

« 1 V r e28kSdnscross seatipn, time series and panel data

e testing for endogeneity and overident
Ref.: Baum Chapter 8., Adkins and Hill Chapter 10., Wooldridge chapter 15.

8. Simultaneous Equation Models

w of
fect s

* simultaneity bias, mnature od SEM
« estimation of structural equations
. 3SLS in c¢cross section, time series an

Ref. Adkins and Hill Chapter 11., Wooldridge chapter 16. 9. Models of discrete and limit
dependent variables

e Binominal Logit and Prpedictions, intergretihngs, ma
estimates

* ordered Logit and Probit models

* truncated regression and Tobit models
e Specification 1ssues, sample selectio
Ref.: Baum chapter 10., Wooldridge chapter 17., Adkins and Hill Chapter. 16.

Type of evaluation: The end of term two hours written exam focuses of problem solving

interpreting results. Five to six exercises should be solved using econometric software &
presented as a Word document (previous examinghieats are available for you as guidan
Except collaborating, you may use whatever off and online material you wish. More, you
encouraged to take course notes in a fashion that allows you to quickly search and find

you need during the examinati.

Evaluation scale:1-5
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Qualitative research methodology Gusztav Ne m

Course title 1in Hungarian: Kvalitativ Kk

Course title in EnglishQualitative research methodology Course language: English

Gusztav Ne me gCompulsoryclasses TOTAL: 60 Course typecompulsory
nemes.gusztav@krtk.mta.ht

Adrienn Mol ndlectures: 2 [exercises:2 Number of credits: 6
molnaradrienikrtk.mta.hu

Professors teaching: Gusztav Nemes, Adr

The aim of thiscourse is to enable students to work with case study methodology
qualitative methods for their doctoral work. Case study is understood here as an empiricg
that investigates a phenomenon within its-tgalcontext using narratives to degithe unit o
analysis and its context. In case studies different methods of data collection can be
ranging from qualitative to quantitative methods or using primary and secondary sourc
course will concentrate on qualitative methods, hegeways of qualitative and quantitat
methods complementing each other in order to complete a case study will also be discus
course will touch upon how to differentiate between the topic, objectives and main qU
within a research projechow to define the unit of analysis and how to choose a site f(
empirical study. We will talk about research design and different methods that can be

data collection (interviews, surveys, focus groups, document analysis, etc.) and we aut
some of these methods in practice too. Participatory research methods (participant obg
action research, participatory worksops, community analysis) and visual methods wit
(participatory video, photo voice, story telling) will be dissad separately. Other import
topics are the management of qualitative data, different approaches for analysis

connection between case study work and social theory will also be discussed. Finally we
about research ethics, epistemolaegyl our responsibility as researchers towards nature, ¢
and society. The course will contain lectures, discussions, demonstrations and wo
Students will be required to do coursework/homework in groupsiof 3

. Overview of case study methddgy and qualitative methods, what is it good for
what is it not.

. Topic, objectives, research questions and the unit of analysis within case study rg
. Research design, choice of case, operationalisation of research questions, re
theory

. Qualitative methods

. Participatory methods

. Data management and analysis

. Ethics, epistemology, responsibility

Compulsory literature:
Bennett, Andrew and George L. Alexander (2005) Case Studies and Theory Developme
Social Sciences. MIT Press. 331 pp.

25



Bryman, Alan, Social Research Methods (latest edition). Oxford: Oxford University Pres
pp.

Flyvbjerg, B. (2005). "Social science that matters." Foresight Europe42.38

Flyvbjerg, B. (2006). "Fivenisunderstandings about cestedy research.” Qualitative Inqu
12(2): 219245.

Taylor, M. L., & Sendergaard, M. (2017)
Guide for Business and Management Students. Edward Elgar Publlshmg ISBN: 127854
Woodside A (2010) Case study research : theory, methods, practice Emerald Group Pu
ISBN-10: 1849509220

Recommended literature:

Type of evaluation:
There are three el ements of student ’ s a

Group work (in groups of -3):

. Level of activity in class/workshops 20%
. Presentation of coursework 30%
Individual assessment

. Case study or qualitative research plan 50%

Evaluation scale:1-5
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Kot e bzakmaéit ar gy ak

Kozgazdas agi el mélet 8Sangasrdasagpolitika

A tant arKegyz gmezvdea:s a gi el mél et ¢és gazdasag
A tantargy hcenomictheonygmodcandmic Az oktatas nyel
policy
A kotelezo el otanul manyok:

A kotelezd o6ralA targyk ted ]
A nt argyfele
Oroszi Sadandor |el 6 ad| gyakorlat:2 A kreditsza
A targy okt aat ddsodkntaokr acnédlujsazzok el mél et i 1 s
megsziladarditéadsa, a tovabbi tudomanykor 0Kk
szeml ¢f et tha hkzsgaa zad aks 4 g1 kutat dsok Uj t ¢é mg
irdnyvaltakavet megeld dk ofel dol gozadsa 1 éveé
referatumok készitésére motivaljuk a . Aal
tdrgy programja rugalmasan koveti a kozg
El 6zetes tanul manyi Kkovetel mények:
A tantargy programja:
- A modern gazdasag dinamikus szeml¢élete
- Az anticipédciodk szerepe a (koz)gazdas adg
- Kilsé6 gazdasadgi hatdsok (externalities
- A ,hatékony” piacok elméleti alapjai,
- Spekuldci o6 ¢és racionalitas
- I11dz16k a gazdasagpolitikaban
- Friedman a késdédbb a main stream alkotod
- Méltanyossag ¢€és hateékonysag
- A gazdasdagpolitikai beavatkozds -racebn
- A piacgazdasag kiépitése a rendszerval
- Az egyd@amsylsylgiazdas dog tsotdaotxi léisz dheeit &ejra;d o X
- Aggregéadci 6o6s blokkok a magyar gazdasagh
- A versenyképesség szerepe a mikroegysé
- A magyar gazdas awgli ltedy&lssidgnémerei 6 dus ab g
- Az 4llamcsdd lehetdsége, kovetkezménye
- Siker egyensulydrzdé gazdasagpolitika f
- A politikai elit ¢és a valasztok
A kotelezé irodal o m:
- Ant al Laszld (2004 ) feFemhat a i KSfrgtdmdasey
Al apitvany
- Bekker Zsuzsa szerk (2000): Al apmivek,
- Bekker Zsuzsa szerk. -di2j0a0s5epPR04;IKIEER S AQY
- Blanchard, O- Leigh, D. (2013):Growth Forecast Errors and Fiscal Multipliefsmerican
Economic Reviewyolume 103, issue 3
- Farhi, E:Tirole, J.(2012):Collective Moral Hazard, Maturity Mismatch, and Syste
Bailouts American Economic Review,olume 102, issue 3
- Inotai A. ( 2 OP1éln)z:1i gWaid sSdzgeznalted, n ?
- Kadar B. (2007): Allam Rel tidtl almi gndgad q
XV. ¢6v.f .s z5d m, j uni us
- Leijonhufvud, A. (2009): Out of corridor: Keynes and the crisis, Cambridge Jourl
Economics, 33
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http://econpapers.repec.org/article/aeaaecrev/v_3a103_3ay_3a2013_3ai_3a3_3ap_3a117-20.htm
http://econpapers.repec.org/article/aeaaecrev/v_3a102_3ay_3a2012_3ai_3a1_3ap_3a60-93.htm
http://econpapers.repec.org/article/aeaaecrev/v_3a102_3ay_3a2012_3ai_3a1_3ap_3a60-93.htm

- Martin, A. - Ventura, J.(2012Economic Growth with Bubbleg\merican Economic Reviey
Volume 102, issue 6

- Minsky, H.(2008): Stabilizing an Unstable Economy, McGraw Hill

- Skidelsky, R. (2009): Keynes: The Return of the Master; Allan Lane

- Tobi n, J . (1984) : Pénz ¢és gazdasadgi nov

- Williamson, S. D. (2012)Liquidity, Monetary Policy, and #h Financial Crisis: A Ney
Monetarist ApproachAmerican Economic Review,olume 102, issue 6

Az ajanlott irodal om:

- BadgemBo@. P. A. (2008): Gazdasagi kor méany
- Buchholz, T. G: (1990): New Ideas from Dead Economists; A Plume Book.Avesvican
Library

- Coenen, G: Straub, R-Trabandt, M.(2012)Fiscal Policy and the Great Recession in the
Area American Economic Reviewolume 102, issue 3

- Csontos Laszldé6 szerk. (1998)-LaAhndat dn

- Dittmar, R.- Gavin, W. T. (2000): What Do NeWeynesian Phillips Curves Imply for Prig
Level TargetingFederal Reserve Bank of St. Louis Review .\8@ No. 2,

- Haber mas, J . (1994): Valogatott tanulm
- Hicks, I . R. (19787): A keynesi kozgarz
Budapest

- Kiley, M.T. (1998): Monetary Policy under Neoclassical and N&synesian Phillips Curve
with an Application to Price Level and Inflation Targeting, FED Finance and Econ
Discussion Series, Working Paper No. 27

- Kiraly J. (1985): Racionadalis varakozas
Szemle XXXITI. e vi. 3.

- Krugman,P.(2012) El1 ég legyen a valsagbol! MOS

- Lucas, R. E. (2013)GlassSteagall: A RequiefmrAmerican Economic Review/olume 103
issue 3

- Mankiw, N. G.(2006): The Macroeconomist as Scientist and Engineer, Journal of Ec
Perspectives 20(4)

- Paléadnkai, T. (20bhFk) euMdgmenteh &t MKT kon
- Stigler, G. J. (1989) Piacl] oégsi aKolnaynvik i
- Stiglitz, J.E. (2000): A kormédnyzati s

- Veress J.szerk. (2009) Gazdasdgpolitik

A vizsgazotbplhs a:

Az ért é kell5¢é s i skal a:
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http://econpapers.repec.org/article/aeaaecrev/v_3a102_3ay_3a2012_3ai_3a6_3ap_3a3033-58.htm
http://econpapers.repec.org/article/aeaaecrev/v_3a102_3ay_3a2012_3ai_3a6_3ap_3a2570-2605.htm
http://econpapers.repec.org/article/aeaaecrev/v_3a102_3ay_3a2012_3ai_3a6_3ap_3a2570-2605.htm
http://econpapers.repec.org/article/aeaaecrev/v_3a102_3ay_3a2012_3ai_3a3_3ap_3a71-76.htm
http://econpapers.repec.org/article/aeaaecrev/v_3a102_3ay_3a2012_3ai_3a3_3ap_3a71-76.htm
http://econpapers.repec.org/article/aeaaecrev/v_3a103_3ay_3a2013_3ai_3a3_3ap_3a43-47.htm

Economictheoryand policy Toth Gergely
Course titlein Hungarian: K6 z gazdasagi Elmélet ¢és gaz

Course title in English: Economic theory and policy Course languageEnglish

Compulsory studies prior to the courseBasic economics (Introduction to economiof
Microeconomics, OR Macroeconomics, at least one semester
Compulsory classes TOTAL:60 |Course type:compulsory

Professor in charge:
Dr . habil. (lectures: 2 exercises? Number of credits: 6

Professors teachingGe r gel'y Tét h
Aim and content of the course:
New economics, in our understanding, is the application of economic philosophy, conce
analysis to the problems of formulating sustainable managerial decisions. The world oe(
IS app. 2500 years old, and originaifyeant good household management. Now it means t
maximization of profits. For 2000 years, economics was not a separate science and act
part of proper life, part of social com
so-called utilitarian revolution transferred the world through making-iseéfrest the main
motive of behaviour. We can thank huge accumulation of wealth and following peace, h
for as many people as never before. But also, we see due to the-gramithof economism
we have overridden our planets limits. Can we come up with an economic theory and pi
which is more just, ecologically sound and still modern? We explore these questions in {
class.
Course description, topics:
Course introduction
Economy, econorus, economism- Janus or Triglav?
WORKSHOP ON ARTICLES: Friedman 1953, Gans 1994, Borjas 2015
Short History of Economics Moral or Utilitarian?
Microeconomics and the underlying conceptdan and mathematics
WORKSHOP ON ARTICLES: Sen 1999, Ostrom 200Baler 2000
Microeconomics for good and bad\dds, products, 3 limits and 1 goal
Local and international tradeFrom free to fair?
WORSKHOP: GeorgeseRoegen 1971, Becker 1993, North 1994, Kahneman 2010
10 Game theory Zero sum and cooperative games
11. Pricing, inflation, speculation Time, value, equity
12. Growth, competitiveness, efficieneyThe limits to rationality
13. WORKSHOP ON ARTICLES: Coase 1988, Daly 1999, Falk 2013
14. Alternative economictheoriesL et a hundred fl owers bl
15. Summary- New economis for a sustainable and human development
Compulsory literature:
For Class 2:

— GeorgeBorjas and Kirk Doran. [2013]Prizes and Productivity: How Winning the Field

Medal Affects Scientific Outputournal of Human Resources, 50:3,-788— n d . ¢

— Milton Friedman [1953]: The methodology of positive econominsDaniel M. Hausmar
(ed.) [1984, 2008]The Philosophy dEconomics- An Anthology3™ ed., Cambridge
UniversityPress— full book p. 145

— Joshua SGansand George B. Shepherd. [1994bw Are the Mighty Fallen: Rejected
Classic Articles by Leading Economisisurnal of Economic Perspectives, 8:1/169.
— ki moon

For Class 3:

CoNoO~whE
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https://www3.nd.edu/~tjohns20/RePEc/deendus/wpaper/022_Fields.pdf
https://www.researchgate.net/profile/Tony_Lawson2/publication/227390811_What_Has_Realism_Got_To_Do_With_It/links/02e7e52fa60c0732f8000000.pdf#page=154
http://kimoon.co.kr/gmi/reading/rejected-classic.pdf

— Elinor Ostrom [2000]: Collective Action and the Evolution of Social Nordwmurnal of
Economic Perspectives, 14:3,1B38.— a e a we b

— Richard H.Thaler [2000]: From Homo Economicu® Homo Sapiengournal of
Economic Perspectives, 14:1,1B81.— a e a we b

— AmartyaSen[1999]: The Possibility of Social ChoicAmerican Economic Review, 89:3
349378.—- a e aweb

For Class 4:

— Gary S.Becker[1993]: Nobel Lecture: The Economic Way of Looking at Behavior
Journal of Political Economy, 101:3,3899.— s emant i cschol ar

— NicholasGeorgescuRoegen[1971]: The Entropy Law and the Economic Process.
University of Alabama Distinguished Lecture Series, Ne21L i b Ge n

— DanielKahnemanand Angus Deaton [2010High income improves evaluation of life b
not emotional welbeing.Proceedings of the National Academy of Sciences, 107:38,
1648916493— p n a s

— Douglass CNorth [1994]: Economic Performance Through Tindenerican Economic
Review, 84:3, 35868.— f s u

For Class 5:

— Ronald H.Coasg[1988]: The Nature of the Firm: Origin, Meaning, Influendeurnal of
Law, Economics, and Organization 4(1), Spring 1988.b i mb a

— Herman EDaly [1999]: Uneconomic growth: in theory, in fact, in history, and in relati
to globalizationin: Ecological Economics and the Ecology of Econamitssays in
Criticism. Edward Elgar, Cheltenham, UK, Northampton, MA, USA, 1999;:24.8>
csbsju

— Armin Falk and Nora Szech [2013lorals and MarketsScience, 340, p. 76711.—

scimag

Recommended literature:
— Ernst FriedriclSchumacher[1973]: Small is Beautiful- A Study of Economics as if

People matteredBlond &Briggs. — Li b gen

— TomasSedlacek2012]: Economics of Good and Evil: The Quest for Economic Mean
from Gilgamesh to Wall Stre€dxford University Press> Li b ge n

— T 6 tGRrgely [2007]The Truly Responsible Enterpris€ O VE T, Bud Rpe &
Gate

Type of evaluation: (written, oral, paper etc.)
Condition forsigningthe course is to attend at least 67% of the classes and having comp
the Case study.

Presentation of articli®r the complex exam: Each student must prepare from an article fg
complex exam, eacinte. 10 minutes presentation + 10 minutes moderated discussion.
The purpose of the case study is to show, that the student has the capacity to understar
basic concept and operation of a +ifal company, summarize it shortly, measure its
contributionto (traditional) value added and envision its (novel) role in a localizing, susta
and human economic. This way the case study ranges from profit maximization to respq
corporate citizenship, from exploiting resources to shaping a better sddietgase study
should be either on a company the student knows very well or a very innovative organiz
In both cases literature review and personal interview are both necessary, contributing t
balanced work.

Composition of the final grade
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https://pubs.aeaweb.org/doi/pdf/10.1257/jep.14.3.137
https://pubs.aeaweb.org/doi/pdfplus/10.1257/jep.14.1.133
https://www.aeaweb.org/articles?id=10.1257/aer.89.3.349
https://pdfs.semanticscholar.org/a74f/2165ccb7e6dcf7b9bd03bf707a9f8dbd092a.pdf
http://libgen.io/_ads/0FE476268E99E2B0D5A93D8C860F6DED
http://www.pnas.org/content/107/38/16489
https://campus.fsu.edu/bbcswebdav/users/jcalhoun/Courses/Growth_of_American_Economy/Chapter_Supplemental_Readings/Chapter_01/North-Economic_Performance_Through_Time.pdf
http://img.bimba.edu.cn/resources/file/9/2015/05/13/20150513211726708.pdf
https://digitalcommons.csbsju.edu/cgi/viewcontent.cgi?referer=https%253A%252F%252Fscholar.google.hu%252Fscholar%253Fq%253Dherman%2520daly%2520Uneconomic%2520growth%253A%2520in%2520theory%252C%2520in%2520fact%252C%2520in%2520history%252C%2520and%2520in%2520relation%2520to%2520globalization&amp=&hl=hu&amp=&as_sdt=0&amp=&as_vis=1&amp=&oi=scholart&amp=&sa=X&amp=&ved=0ahUKEwjBsrm28MLZAhVQK1AKHeHjA2EQgQMIJzAA&amp=&httpsredir=1&amp=&article=1009&amp=&context=clemens_lectures&amp=&sei-redir=1#search=%22herman%20daly%20Uneconomic%20growth%3A%20theory%2C%20fact%2C%20history%2C%20relation%20globalization%22
https://digitalcommons.csbsju.edu/cgi/viewcontent.cgi?referer=https%253A%252F%252Fscholar.google.hu%252Fscholar%253Fq%253Dherman%2520daly%2520Uneconomic%2520growth%253A%2520in%2520theory%252C%2520in%2520fact%252C%2520in%2520history%252C%2520and%2520in%2520relation%2520to%2520globalization&amp=&hl=hu&amp=&as_sdt=0&amp=&as_vis=1&amp=&oi=scholart&amp=&sa=X&amp=&ved=0ahUKEwjBsrm28MLZAhVQK1AKHeHjA2EQgQMIJzAA&amp=&httpsredir=1&amp=&article=1009&amp=&context=clemens_lectures&amp=&sei-redir=1#search=%22herman%20daly%20Uneconomic%20growth%3A%20theory%2C%20fact%2C%20history%2C%20relation%20globalization%22
http://science.sciencemag.org/content/340/6133/707.full
http://science.sciencemag.org/content/340/6133/707.full
http://gen.lib.rus.ec/book/index.php?md5=5C8427D1C6CF5B18BAE78407D64D87B3
http://gen.lib.rus.ec/book/index.php?md5=544B662E6C041DC3C17EC552A14507A6
https://www.researchgate.net/publication/277327488_The_Truly_Responsible_Enterprise_About_unsustainable_development_the_tools_of_Corporate_Social_Responsibility_CSR_and_the_deeper_strategic_approach
https://www.researchgate.net/publication/277327488_The_Truly_Responsible_Enterprise_About_unsustainable_development_the_tools_of_Corporate_Social_Responsibility_CSR_and_the_deeper_strategic_approach

Partidpation and activity: max. 10

Presentation of compulsory article: max. 20
Case study on a real companys(¢ages): max. 30
Oral exam: max. 40
Evaluation scale: 1-5

Excellent (5) 90-100

Good (4) 75-89

Medium (3) 60-74

Poor (2) 51-59

Fail (1) 0-50
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Szervezet.i

magatartas

Borbély Csaba

A tantdadrgy mneve: Szervezeti magatart as

A tantadargy neve angAz oktatads nyel ve:

Behaviour

A kotelezd e-l 6tanul manyok:

A tantargyfelelds nA kotelez|A targy j

Dr . Borbély Csaba 0sszesen:|kotelezo

Dr.BerkeS zi 1 4r d e 1 6 a d]gyakorlat 2 | kredit 6

A tantargy oktatadsi célja ¢és tartal ma

leirni az egyének, csoportok, szervezgd

torvénysméstisbgtiszamba venni azokat &

vezet 6k mindezt befolyédsolhatjédk a j ot

El 6zetes tanulmanyi kovetel mények:

A tantargy programja:

e A szervezeti magatartas fogalmi hat

e Azegyén helye a szervezetben,

e Motivacid a szervezetben,

e A csoportok helye ¢és szerepe a szert

e A kommunikadcido a szervezetben,

e Leadership,

o Konfliktusok a szervezetben,

e A szervezetdi v al z as, a szervezet:i

e Hatalom ¢és szervezeti politika.

A kézoélirodal om:

Bakacsi Gyula: Szervezeti magatartas g

Az el bdadédsok anyaga

Ajadnlott 1rodal om:

Al fred Kieser: Szervezetel méletek (Aul

Perrow, Ch. (1994): -Szé&zadvyeMcGRWHlg m1 6 ¢

Budapest

At antargy meghirdetParos év:|Oszi félz¢é
Paratlan Tavaszi f

A vizsga tipusa:

Orai részvétel és akt20%itas

152 0 ol dal as

Irasbeli € s szO6Db

el 1

esszeéiras20 1 06r e

ve0% s g a

kijelolt

Az ¢ért ékdhbés i s k

al a:
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Organizational behavior Szilard Berke

Course title in Hungarian: Szervezeti mn
Course title in English: Organizational behavior Course language: english
Professor in charge: Compulsory classes TOTAL:60 |Course type:compulsory
Dr . Berke Sz

Dr . Bor bél y |[lectures: 2 exercises:2 Number of credits: 6

Professors teaching:

Dr . Berke Szilar
Dr. Borbély Csab
Aim and content of the course:
The main objective of this course is to reveal the practical and academic principles and tH
and tools of organizational behavior adévelopment.

Successful students will understand the
behavior, be able to apply their leadership attributes,-ketfiwledge and attitudes in chang
business situations, in changing corporate environment, and be able to perform practica
the fields of managing their firms and their teams.
Course desciption, topics:

Topics are the following:
= Organizational behavior.
= Corporate Culture The Essentials.
= Employee and organization.
= Corporate Identity.
= Teams and teamwork.
= 360 grade communication.
= Conflicts, stress management.
*= Motivation and Attitude.
= Employee’s Welbeing. Employee’s Branding.
» Learning organizations.
» The five levels of leadership.

d
a

Compulsory literature:
Compulsory references:
1. The materials of the lessons (1n

(13

pd

Recommendediterature:

1. Stephen P. Robbins, Timothy A. Judge: Organizational Behavior, Pearson (2017
2. Jason A Colquitt, Jeffery A LePine, Michael J. Wesson: Organizational Behavior:
Improving Performance and Commitment in the Workplace, Mc&talEducation

(2016)

3. Marques, J., Dhiman, S.: Leadership Today: Practices for Personal and Professiq
Performance (Springer Texts in Business and Economics). Springer Texts in Bug
and Economics, USA, 2017

4. Mitchell G. Rothstein, Ronald J. Burke: Sétanagement and Lead&ip
Development. Edwar Elgar, UK, Canada, 2010 /University of Western Ontario, Y
University/

5. Stephen R. Covey: 7 Habits of Highly Effective People. Simon & Schuster, USA,
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6. Torrington D., Hall L., Taylor S., Atkinson C.: Human resource managemearsdte
(2014)

7. Susan A. David et al: The Oxford handbook of Happiness. Oxford University Pres
(2013)
Type of evaluation: (written, oral, paper etc.)
Paper (120 pages long) (40%)
Written exam (60%)
Evaluation scale:1-5
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llalati f&Kemekeshdbtiadaog

A tant arVgiyl Imelvaet:i fenntarthatosag
A tantargy mneve angolul: CorAz oktatas n
angol/magyar

A kotelezé orasz(A targyk gtedl
A tantargyf
Kerekes Sa el 6 adas :gyakorlat: 2 A kreditszan
A kozremikodo oktatok: Kerekes Sandor
A tantargy oktatasi célja és tartal ma
A Fo6ld megtelt emberekkel, mindennapjair
ndvekedése, tagabban gazdasadgi ¢és tars ad
megoldast a fejlobédés fenntarthattj@enia t ét ¢
fenntarthato fejldodés? Kevesebb fogyaszt
folytathatunk, ¢és mi az, amin feltétlenid
A kurzus keretében targyaljuk a f e nnnkezen
elvek gyakorlati alkalmazéadséadra. Vizsgal,]
fejlodés ¢érdekében.
A targy keretében a koéornyezetpolitika va
el méleti alapjaitvaélsl aal ahtait agsyuakkroar lkaitaolta km
nyujt a viléadggazdasagi folyamatok kornycg
kozosség (ENSZ, OECD, EU) erdé6feszitéseit
intézményrends ze rnéyte zéest vaé¢ dneel mrzie tekgdyzeiz nkéonry
vallalasait azok teljesitésében.
A targy keretében foglalkozunk az 1Uzlet:i
attekintjik az alkalmazott kor nyentosabbi r a j
jellemzdit A kdrnyezeti kommunikidci 6 f
A tantargy programja:
- Kéornyezet gaz doaksoangétnmina i maaklraop j a 1 . A koz
,empty” ¢€s »,full” wvilag. A fennt ar tDhvid

Pearce (1990) Herman Daly (2011)
A kdrnyezeti Kuznets gorAb &k véosn sg yaak cardlg
paradoxonigk 6 r nyezeti i1indikatorok: A Human |
adatnégyzetek modm&szet akkd zdintbteir Kasp d o
A Fold el tartéd képességenek korl atai.

gazdasdgi jelentdsége ¢é€s védel mének ga
Fennt aer tah amtodh i kot mpg&zet pol it i1 kak dersozkk ckzet;
logisztikai i1innovéadciodk kdrnyezeti hata
A mezdgazdasag kodrnyezet:i hatédsai. At
szempontok megjelenése az EU mezdgazda
A fenntarthato foAyasdsntcks ¢6r aelfhheo wé ga z
A kereskedelem ¢és a kdornyezetvédel em k
A kdrnyezetorientalt vallalat, a ,zo0ld
vallalatok magatartads dvnasks avlad lktagpzcéssoal aat b
A vallalatok kornyezet:i kockéadzatai. Be
kockadzat ok. A kockéadzatok endogén € s
kezel ¢és ik

Kérnyezet:i menedzs menkalrmanzdésszrek etka pdass zy
14001 tanutusitéadsok szerepe.
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- A te€méekciklus O0kol 6gi ai nézdodpontbol.
Okodesign, integrdalt termékpolitikak.
technakogazdasagi ¢értékel ése.

- A vallalati kdornyezet:i teljesitmény m

jelent ések készitésének médszertana.
marketing.

A kotelezé irodal om:

- Kerekes Sandor , Wet zker Konr ad: Kel et 1

Harvard business malaSNg4&92519.Ma0y7a r 9k 1 aédvaf
47.
- Dr. Csut-KeacMeési 84Adlodr f dDeAt)bar at vKIK-

KERSZOV, Budapest. (Kijelolt fejezetek

Az ajanlott irodal o m:

Author David, H. (2015). Why are there still so many jobs? The history and future of work
automationJournal of Economic Perspective$(3), 3-30.

Carroll, A. B. (1991). The pyramid of corporate social responsibility: Toward the moral
management of organizational stakeholdBrssiness horizon84(4), 39-48.

Dyllick, T., & Hockerts, K. (2002). Beyond the business case for corporatarslstity.
Business strategy and the environméf2), 130-141.

Jaffe, A. B., Newell, R. G., & Stavins, R. N. (2003). Technological change and the envirof
In Handbook of environmental economicK 6 t . 4516). klseviet. 6 1

Kahneman, D. (2003). &ps of bounded rationality: Psychology for behavioral economics.
American economic revieW®3(5), 1449-1475.

Kerekes, S. (2011a). Contradictions inherent in the management of natural and industrial
disastersJournal of Environmental Sustainability;, 39-49.

Kerekes, S. (2011b). Happiness, environmental protection and market ec&uomieyy and
Economy33(1), 5-13.

King, A. A., & Baatartogtokh, B. (2015). How useful is the theory of disruptive innovakithin;
Sloan Management Revigh/(1), 77.

Kornai, J. (20H6ke mi R ¥ ekniszrgdazzhddabs aba$9),t908-342.

Piketty, T. (2015). Putting distribution back at the center of economics: Reflections on cay
the twentyfirst century.Journal of Economic Perspective9(1), 67-88.

Porter, M., & LINDE, V. (1995). Green and Competitive, Harward Business ReSigwOct

Ritchey, T. (2011)Wicked problemssocial messes: Decision support modelling with
morphological analysi$ Ko t . 17) . Springer Science

Secretariat, O. (2015). Hearing on Disruptive InnovationiHe 123rd meeting of OECD
Competition Committee

Simon, H. A. (2000). Bounded rationality in social science: Today and tomadvtios.&
Society 1(1), 25-39.

von Weizsidcker, RO017)Come Ok C&itgliscmpShateymism,  (
Population and the Destruction of the Plangpringer.

A vizsgaithpbsehi, szdoé6beli, dolgozatirdias
Csoportmunka 15 %

Es sz ¢

Akurzuson valo részveétel, 15 %

Szobeli vi30% a

Az értékellbé s i skal a:
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http://portal.uni-corvinus.hu/index.php?id=20210&no_cache=1&tx_efcointranet_pi1%5bpuid%5d=118&tx_efcointranet_pi1%5bview%5d=details&tx_efcointranet_pi1%5bfomenu%5d=publikaciok&tx_efcointranet_pi1%5bcusman%5d=skereke

Corporate SustainabilityKe r e kes Sandor

Course title: Corporate Sustainability

CoursetitleinHungarian: Val 1l al ati f e n n tCourselanguage
English/Hungarian

Compulsory classes Course type:compulsory
A tantérgyfele]TOTAL:E;o

Sandor KEREKES .| - - .
E-mail: kerekes.sandor@ke.hu lectures: 2 lectures: 2 | Number of credits: 6

Aims of the course and teaching methodology
The aims of the course to analyse the concept of corporate sustainability and its appli
business organisations as a mechanism for measuring social, environmental and
performanceOur future lies in building sustainable enterprises andaoanreality that connec
industry, society and the natural environmdnvironmental policy discussions increasin
focus on issues related to technological change. The social activitie are frequently affecte
direction of technological changé/hat are the strategic drivers for Corporate Sustainability
why companies develop CSR strategies? How can companies build social, environme
economic capital simultaneousl y? Ho Moreand
more compamds publish corporate social responsibility reports or sustainability re
Companies from dirty industries are also proud of having their own report. What are the in
beyond publicising CSR? Are those companies publishing one better than thdsengso? |
there room for a CEO to represent environmental values within the complaes® questions a
addressed at the course. The course focus is on implications of Sustainability Challe
Corporate Strategy.

Topic Suggested readings

Ernst Ulrich von Wei
(2017) Come On! Capitalism, Shdagrmism,
Population and the Destruction of the Planet
A Reportto the Club of Romev o n  We
& Wijkman, 2017)

Kerekes Salappness,( 2011
environmentaprotection and the market
economy.Society and Economy in Central af
Full World and the EconomiCrisis Eastern Europd, 5-13(Kerekes, 2011b)
Piketty Thomas Capital in the TwenrEyrst
CenturyThe Major Results of This Study, Th
Theoretical and Conceptual Framework
(Piketty, 2015)

Herbert Simon Bounded rationali¢ggimon,
2000)

Kornai Janoa Mbdbkygen
s z a z a (Kbrmain2D15)

Ritchey Tom (2011) Wicked Problems Socig
MessegqRitchey, 2011)
Kerekes Sandor (2018
Social Planning. Wicked problemsand |[A fennt arthato fejl ¢
sustainability szeliditeni lehet ¢s
https://iask.hu/hu/kerekesandofirasaa
fenntarthatosagred-magyarminosegc-
folyoiratban/
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http://portal.uni-corvinus.hu/index.php?id=20210&no_cache=1&tx_efcointranet_pi1%5bpuid%5d=58271&tx_efcointranet_pi1%5bview%5d=details&tx_efcointranet_pi1%5bfomenu%5d=publikaciok&tx_efcointranet_pi1%5bcusman%5d=skereke
http://portal.uni-corvinus.hu/index.php?id=20210&no_cache=1&tx_efcointranet_pi1%5bpuid%5d=58271&tx_efcointranet_pi1%5bview%5d=details&tx_efcointranet_pi1%5bfomenu%5d=publikaciok&tx_efcointranet_pi1%5bcusman%5d=skereke
http://portal.uni-corvinus.hu/index.php?id=20210&no_cache=1&tx_efcointranet_pi1%5bpuid%5d=58271&tx_efcointranet_pi1%5bview%5d=details&tx_efcointranet_pi1%5bfomenu%5d=publikaciok&tx_efcointranet_pi1%5bcusman%5d=skereke

Chapter 11. Technological Change And The
Environment Autors: Adam B. Jaffe, Richardg
G. Newell Robert N. Stavins in Kenneth J.
Arrow And Michael D. Intriligator (2002)
Handbook of Environmental Boomics
How Useful Is the Theory of Disruptive
Innovation?King & Baatartogtokh, 2015)
Elsevier(Jaffe, Newell, & Stavins, 2003)
Hearing On Disruptive Innovation Directoraf
For Financial And Enterprise Affairs
Competition Commitee(Secretariat, 2015)

The economics dechnological change,
Innovation and disruptive innovation

Dyllick, Thomas- Kai Hockerts: Beyond the
Business Case for Corporate Sustainability,
(Dyllick & Hockerts, 2002)

Porter, Michael E- Claas van der Linde: Gre
and Competitive, Harvard Business Revi
Corporate Social Responsibility SeptembeOctober 1995, pp. 12034. (Porter
& LINDE, 1995)

Archie B. Carroll The Pyramid of Corporate
Social Responsibility: Toward the Moral
Management of Organizational Stakeholders
(Carroll, 1991)

Kahneman Daniel (2003): Maps of Bounded
Rationality: Psychology for Behavioral
Economics The American Economic Review
93(5), pp. 1449475, December 2003
(Kahneman, 2003)

Author D. Why Are There Still So Many Jobs
The History and Future of Workplace
Automation(Author 2015)

4th industrial revolution

Kerekes Sandor (2011
in the Management of Natural and Industrial
DisastergKerekes, 2011a)
http://www.environmentalmanager.org/wp
content/uploads/2011/09/Article3Kerekes1.q

Managing environmeat risks

Compulsory literature :

Author David, H. (2015). Why are there still so many jobs? The history and future of work]
automationJournal of Economic Perspective9(3), 3-30.

Carroll, A. B. (1991). The pyramid of corporate social responsibility: Toward the moral
managementfamrganizational stakeholdefBusiness horizon84(4), 39-48.

Dyllick, T., & Hockerts, K. (2002). Beyond the business case for corporate sustainability.
Business strategy and the environméaf2), 130-141.

Jaffe, A. B., Newell, R. G., & Stavins, R. [2003). Technological change and the environm
In Handbook of environmental economicK 6 t . 1516). klseviet. 6 1

Kahneman, D. (2003). Maps of bounded rationality: Psychology for behavioral economicq
American economic revieWw3(5), 1449-1475.

Kerekes, S. (2011a). Contradictions inherent in the management of natural and industrial
disastersJournal of Environmental Sustainability, 39-49.

Kerekes, S. (2011b). Happiness, environmental protection and market ec&ummeyy and
Economy33(1),5-13.
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http://www.environmentalmanager.org/wp-content/uploads/2011/09/Article3Kerekes1.pdf
http://www.environmentalmanager.org/wp-content/uploads/2011/09/Article3Kerekes1.pdf

King, A. A., & Baatartogtokh, B. (2015). How useful is the theory of disruptive innovakidmj
Sloan Management Revigh/(1), 77.

Kornai, J. (20H6ke mi R ¥ ekniszrgdazzhddabs aba@$9),t908-342.

Piketty, T. (2015). Putting distribution back at the center of economics: Reflections on cay
the twentyfirst century.Journal of Economic Perspectiv&9(1), 67-88.

Porter, M., & LINDE, V. (1995). Green and Competitive, Harward Business ReSgwDct

Ritchey, T. (2011)Wicked problemssocial messes: Decision support modelling with
morphological analysi¢ Ko t . 17). Springer Science

Secretariat, O. (2015). Hearing on Disruptive Innovatio.Ha 123rd meeting of OECD
Competition Committee

Simon, H. A. (2000). Bounded rationality in social science: Today and tomdvhom.&
Society 1(1), 25-39.

von Weizsidacker, E. QComeOd CapitalisknpnShatermism, ( 2
Population and the Destruction of the Plangpringer.

Group work
Each group should chooseecompanyanddiscuss the following questions with regard to th
company of your choice:
What are drivers for the company's sustainability activities (reasons, objectives,
strategies)?
Whatmeasures/activities are taken?
How do you rate the company’ s sustaif
Is the sustainability strategy of the company different in different units of the comp
(i.e. between parent and daughter companies in different czs)@Atr
At what level is sustainability strategy being formed and implemented (is there any
involvement? Is it in the PR department? Is it the responsibility of the environment
manager?)

We suggest analysing one of the listed companies of the Dow Sastsnability Index
(checkhttp://www.sustainabilitindex.com/htmle/data/djsiworld.htmby an SME of your
choice. Parts of the analysis might include company publications (Annual Reporting,
Sustainability / CSR Reporting, Website, NGO/Stakeholder réppersonal Interviews with
employees, personal experience and/or literature reviews.

A vizsga tipusa:
Grading system:
e Group assignment + presentation: 20%
— Groups of 24 studentd5 minute oral team presentation + 5 minute question
aswer period
— Individual home essay, Sustainability issues related to your thesys tdfic 8
pages 15%,
= Class participation15%
= Final (oral) exam: 50%
Evaluation: 6 ECTS grade equivalent
Literature, assignments: to be downloaded (Neptun meet street)
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Kotebpeoializacios targyak
1. Pénziigyek és makrogazdasagi problémak specializdcio
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Aargy programja:

Apénzt tartalmazdé kodzgazdasiagi model 1l c
pénz, mikromegalapozadsu modellek: hasz
model 1l ek, tul él 6 generaci odk. )

Astockf ]l ow konzisztens Vmggdohm&keltegekK ol ar g
el ve ¢és az 4dramlasok matrixreprezentac
Pénz af 1sotwo ckkonzisztens modellekben. (
modellezése.)

Empiria. (Eszkozarahkl aanspgokiiguemeggon
vizsgalata.)

kotelezodo irodal om:
Barwell, R. — Burrows, O. [2011]: Growing Fragilities? Balance sheets in the (
Moderation.Bank of England, Financial Stability Paper No. 10.
Interneten:http://www.bankofengland.co.uk/publications/Documents/fsr/fs_paperl0.j
Beze mer, D. J . [ 2009 ] : “No One Saw Thi
Accounting ModelsMPRA Paper No. 15892
Davidson, P. [1972]: Money and the Real World.TlheEconomic JournalVol. 82, No. 325
101-115.
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- Godley, W.— Lavoie, M. [2007]: Monetary Economics. Palgrave Macmillan, New Yor

fejezet, 3. fejezet, 4. fejezet, 6. fejezet.

- Goodhart, C. [1987]: The Monetary Base. Tine New Palgrave Dictionary of Egomics.
Interneten:
http://www.dictionaryofeconomics.com/article?id=pde1987_X001483&goto=moneta
esult_ number=2379

- Patinkin, D. [1987]: Real Balances. . Tthe New Palgrave Dictionary of Economics.
Interneten:
http://www.dictionaryofeconomics.com/article?id=pde2008 R000041&goto=realbalg
&result_number=2978

Az ajanlott irodal o m:

A vizsgaitapbsehiti, szoé6beli, dolgozatirdias
Orai r1részveét20% és aktivitas
Szamitogépes30wazi feladat

frdasbeli viz50%a

Az értékellbé s i skal a:

Megjegyzés:
Evkozi kovetel mény

yes o6rak elodott a kijelolt ol vas ma
- avitakban valoé aktiv részveétel

ijelolt modell szamitogépes szimu
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http://www.dictionaryofeconomics.com/article?id=pde2008_R000041&goto=realbalances&result_number=2978
http://www.dictionaryofeconomics.com/article?id=pde2008_R000041&goto=realbalances&result_number=2978

PéEnzigyi adatok kezelKosvéénre kGysopregeyi al i s kérdés
nt

A ta a rPgéyn zniegvyei: adat ok kezel ésének s pe g
A tantar gy Specaktopiasoginaidcialdata Az okt at fnagyan
analysis

A kotelezodé o6ras|A targyvjledd

A tantargyfe
Kovér Gyorgyel 6 ada sggyakorlat:2 A kreditszan

A kozremikoKovektayokgy PhD

A tanebhtrgtyasi célAj a d&dsgyt atlklimai:zzése az
€¢s a pénzigy teriletén valo alkal mazhat
nagyobb méretire ndédvekvd adatbdadzisokban
mo desrzei vel 1 smerkedik meg a hallgat¢d.

A tantargy oktatasat az 1ingyenes R prog
eszkozre alapozzuk.

El 6zetes tanul miAytiakttdegedméayelknak ja
Statisztikariéasa hyz Dkomédmgyakat sikerese
Bevezetés az adatbadanydszatba, adatbazis
(Jiawei— Micheline Chapter 1, 2, 3, 4)

Az adatkocka. Adat koca miveletek. Tobbd
(Jiawei— Micheline Chapter 5)

Gyakori mintak béadnydszata. Asszociaciodok
(Jiawei— Micheline Chapter 6, 7)

(Zhao, http://www.rdatamining.com/docs/associatiole-mining-with-r)
Osztadlyozas ¢és elodrejelzés. Dontldswiatfokk
osztalyozads pontossaga, a hiba mértéke.
(Jiawei— Micheline Chapter 8, 9)

(Zhao ,http://www.rdatamining.com/docs/regressamitclassificatiorwith-r)
Klaszteranalizis. El 6tanul mdédnyok rovid
ada ok klaszterezése. Kiugrod esetek el e mg
(Jiawei— Micheline Chapter 10, 11)

Grafok ¢és haldzatok badnyaszata.

(Jiawei— Micheline Chapter 11)

Szo6vegbanyadszat az R kdrnyezetben

(Zhao ,http://www.rdatamining.com/docs/textining-with-r)

Idésorok banyaszata az R kdrnyezetben
(Zhao, http://www.rdatamining.com/docs/tirseriesanalysisandmining-with-r)

A kotelezédé irodal om:

Az ajanlott irodal om:

JiaweiHarMi chel ine Kamber: Adatbanyaszat Ko
Budapest, 2004.

Jiawei HarMicheline Kamber: Data Mining: Concepts and Techniques,3rd edition (
Morgan Kaufmann Publishers.

Bodon Ferenc: Adat b Mg Budapesh 2005. al gor i t mu s
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http://www.rdatamining.com/docs/text-mining-with-r

lan WittenandEibe FrankMark Hall:Data Mining:Practical Machine Learning Tools and
Techniques (2011) Morgan Kaufmann Publishers

Yanchang Zhao: R and Data Mining: Examples and Case Studies (B@g3)cran.f
project.org/doc/contrib/Zhao_R_and_data_minin.pd

Yanchang Zhao: RDataMining, http://www.rdatamining.com

A vizsgaitapbsehit, szoé6beli, dolgozatiras
Egyéni hazi 2561 adat

Az o6rai aktid%részveétel

Szamitogépes vizsgafeladat 6 0 %

Az ért é kell5¢é s i skal a:
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http://www.cs.waikato.ac.nz/~ihw
http://www.cs.waikato.ac.nz/~eibe
http://www.cs.waikato.ac.nz/~mhall
http://cran.r-project.org/doc/contrib/Zhao_R_and_data_mining.pdf
http://cran.r-project.org/doc/contrib/Zhao_R_and_data_mining.pdf

Special topics on financial data analysi&y 6 r gy Koé v é r

CoursetitteinHungarian:Pé nzigyi adatok kezel ésének

Course title in English: Course language: English
Special topics on financial data analysis

Compulsory classes TOTAL:60 |Course type:optional

Professor in charge:
Gy o rkgoyv é r , P |lectures:2 exercises2 Number of credits:6

Professors teachingGy 6 r gy Kovér, PhD

Aim and content of the course:

This course aims the introduction of the exciting world of datang and application
examples in financing. The PhD students will learn how to extract valuable information fi
the huge databases of our present time.

The statistical computations will be performed using the freeware R software package &
WEKA datamining tool.

Previous studies required:

This course intended to those students
Statistics” and “Econometrics I, I 1>
Course description, topics:

Introduction to data mining, databases, data wared®m Data prprocessing.

(Jiawei— Micheline Chapter 1, 2, 3, 4)

Data cube technology. Multidimensional Data Analysis is Cube Space

(Jiawei— Micheline Chapter 5)

Mining frequent patterns, associations and correlations

(Jiawei— Micheline Chapter 6, 7)

(Zhao, http://www.rdatamining.com/docs/associatiole-mining-with-r)

Classification and prediction. Decision trees, #fiodsed classifications, neural networks.
Prediction, accuracy and error measures.

(Jiawei— Micheline Chapter 8, 9)

(Zhao ,http://wwwrdatamining.com/docs/regressiandclassificatiorwith-r)

Cluster analysis. Brief coverage of the preliminary studies. Density based methods. Hig
dimensional data. Outlier analysis.

(Jiawei— Micheline Chapter 10, 11)

Graph mining and social networkaysis.

(Jiawei— Micheline Chapter 11)

Text Mining with R

(Zhao ,http://www.rdatamining.com/docs/tertining-with-r)

Time Series Analysis and mining with R

(Zhao, http://www.rdataminingoen/docs/timeseriesanalysisandmining-with-r)

Compulsory literature:

Recommended literature
Jiawei HarMicheline Kamber: Data Mining: Concepts and Techniques,3rd edition (2011
Morgan Kaufmann Publishers.
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http://www.rdatamining.com/docs/text-mining-with-r

lan WittenandEibe FrankMark Hall:Data Mining:Practical Machine Learning Tools and
Techniques (2011) MorgaKaufmann Publishers

Yanchang Zhao: R and Data Mining: Examples and Case Studies (B@g3)cran.f
project.org/doc/contrib/Zhao_R_and_data_mining.pdf

Yanchang Zhao: RDaMining, http://www.rdatamining.com

Course timing: Even year: Fall semester:

Uneven year: Spring semester:

Type of evaluation: (written, oral, paper etc.)
Individual home assignmerz5%

Activity in class 15%

Final exam (statistical analysis, computer work) 60%

Evaluation scale:1-5
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http://www.cs.waikato.ac.nz/~ihw
http://www.cs.waikato.ac.nz/~eibe
http://www.cs.waikato.ac.nz/~mhall
http://cran.r-project.org/doc/contrib/Zhao_R_and_data_mining.pdf
http://cran.r-project.org/doc/contrib/Zhao_R_and_data_mining.pdf

2. A gazdalkodas tudomany valogatott fejezetei specializdacio
Regionalis gazdasagtan és politika Gal Zolt a
A tant arRgeygimenvael:i s gazdasagtan €és politi

A t ant a angolul: Regional Economics and Policy|]Az o kt at fmagyany e

A kotelezé el otanul manyoKk:

A kotelezo o6r|A targyvildd=ztg

A tantargyfe
Prof. Gal Zolel 6 a2d a sgyakorlatt2 |A kredbts z a m:

A kozremkkadok: Prof. Gal Zoltan

A tantargy oktatasiregébpalés tadoambmysa -
¢s makrogazdasagi folyamatok térbeli 0s
ozgédsfolyamatainak, csomdépontjainak ¢€s
teril et i6 deslzeenrzeéksnie km az 1 smertetése.

A tantargy programja:
A kurzus elsdé fel-@sa gnegliasigltiasnit u dadmimi
kovet 6en a regiondalis mikrtr ookotnedlneipah eall yaj

dontések,|l sgdighminidmal kHal ads, piaci tele
at. A gaxmdiadsedtg koncentriadciodinak vizsgal
aggl omeklaaasidtker ek, 11letve a halodzat i6 ngi
a térgazdasag mozgdsfolyamataival, az i
technol 6gia d4ramlasok) terileti aspektu
versenyképesség kérdéskodrének besmgédhidk
technol 6gia ¢és az 1nnovacid terileti fe

A kotelezé irodal om:
- LengyellmreeRechnitzer Janos: Regionadalis ga
- Roberta Capello, Regional Economics, Routle@9€6

Az ajanlott irodal om:

- Mary E. Edwards: Regional and Urban Economics and Economic Development: The
and Methods,Auerbach Publications, 2007.

- Gyula Horvat h: Spaces and Places 1in Ce
Perspective2014, Routledge.

A vizsgartaspuausd a;

Az ért é kell5¢é s i skal a:
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Regional Economics and Policy Zoltan Gal
CoursetitteinHungarian:Re gi onalis gazdasagtan ¢és p

Course title in English: Regional Economics and Policy Course languageEnglish

Compulsory studies prior to the course:

Compulsory classes TOTAL60 |Course type:optional

Professor in charge:Prof.
Gal, Zol t an lectures:2 exercises2 Number of credits:6

ProfessorsteachingPr of . Gal, Zol t an

Aim and content of the courseThecourse aims$o introducemicro-andmacreeconomic
processesf the regional economies with a special focus on the spatial processes of intre
interregional economic flows and on the nodes of the spatial economissukges the relate
theoreticamodels and methods of analysis

Course description, topics:

Within the framework of regionahicroeconomic# discussefundamental problemsf location
theories and the several location factors determining the locateselectiordecisions of th
firms. It presentghe competitive advantages local businessand industrial concentrationg
agglomerations and regional cluster formatigbenefits of agglomeratioreffects)and loca
business networksThe second part of the coursegional macroeconomicexamines th
interregional flowprocesses of the economy such adeh@orial aspects ointerregionafactor
mobility (capital flows, mgration, trade). It deals wittegionalgrowththeories and the role

finance in economic developmet addition,we examingherole of technologyndinnovation
in regionaldevelopmentThe course gives an introduction to settlement and urban eas
discussing land use and urban growth models together with the issues of urban compet

Compulsory literature:
Mary E. Edwards:Regional and Urban Economics and Economic Development: Theory
Methods,AuerbacPublications, 2007.

Recommended literature:
Roberta Capello, Regional Economics, Routledge, 2006

Type of evaluation: written,paper

Evaluation scale:1-5
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Uj gazdasagfoldrajz Nagy I mre
A tantar@jy maeondcasagfoldraijz

A t a n mederaggelul: New Economic Geography Az okt at fnagyan

A kotelezo o6r60s|A targyvjledd

A tantargyfe
prof. Dr. Nagy Imre el 6 adl a ggyakorlat:2 A kredbts z an

A kozremikodo oKeéenelks Ppanllor Drprof. Dr

Gergely

A tantargy oktatasi célja és tartal ma:
Jelen kurzus a gazdasagi tevékenységek
a varosi ¢€s regionalis ghalddsajgz acts atha ¢
a mobil munkaerd ¢és a mobil tdke bevon
adora ¢€s a regionali1s politikédra vonat
kereskedelem empialikgat gkl hegmzdmeoril k aAz
me ghat drozzak a térbeli gazdasagi t e v d
agglomeraciodos alapvetodo gazdasagi modell
kérdeésekeatn aénsa liinttiukiutsi v. m6é d on .

A tantargy programja:

1. A klasszikus gazdasadgfoldrajz fogalm
2. Paul Krugman ¢és az ,0j] gazdasagfoldr
3. Az “0j gazdasagi foldrajz” ¢épitdkove

a. A monopolisztikus verseny modellje
b. Szallitasi koltség.,koavagyea térbe
C. Mobil ¢€¢s 1 mmobil munkaer6

4. A koncentraci 6 tobbrégiodos modellje

. Fogyasztok viselkedése:

i.h. Termel 6k viselkedése:
5. Koncentrédci s ¢és dekoncentriadcids ten
6. Centrum ¢és periféria: A kétrégios mo
7. Transznacionalis vallalatok
8 Az EU boégardaéangk 1nteg-keleleiudsdo plaat o
9 A térbeli elrendezddés gazdasagi ¢€s
10A vidék fogalméadnak Krugman szerinti

A kotelezédé irodal o m:

Ber nek Agglnoebsa:l iA Vilag 1] gazdasagfoldr
World) - Tér € s Tadrsadal om 1 4.-107. ¢ .
http://tet.rkk.hu/index.php/TeT/article/download/607/1212%E2%80%8E (2014.03.05.)
rugman, P. (1991a) Geography and Trade. LeuvewetBity Press, Leuven, Belgium and M
Press, Cambridge, MA.

Krugman, P. (1991b) Increasing Returns and Economic Geographjournal of Political
Economy. 99. 18399. o.

Krugman, P. (1998): What's New About the New Economic Geograph@xford Reviewof
Econonzic Policy. 2-47. o.
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Paul Krugman: THE NEW ECONOMIC GEOGRAPHY, NOW MIDD&GED. Prepared fq
presentation to the Association of American Geographers, April 16,
file:///C:/Users/Asus/Desktop/aag.pdf

Az ajanlott irodal om:

Andrea Ascani, Riccardo Crescenzi, Simona lammarino: New Economic Geography an
Economic Integration: A Review. Department of Geography and Environment London S
of Economics and Political Sciendge:///C:/Users/Asus/Desktop/WR.2.pdf
JeneyL.2013Kul t 4rr é gi 6k .gmzaeheydaku locl sdddré pIx.a 1 .
GazdasagfoldrkpzgardasBCHhk Guplwkdasadgfol dr 4
T a n s—2N&M, Budapest pp. 32863. ISBN: 9789635035267

Szerb Las zI| oVargakttilmG ysris Ewavekedési valla
innovativ, a rejt ¢KOZeGAXKSIA Gl SiZGB(SHpiEK16506. g
(2017)

INTRODUCTION TO THE NEW ECONOMIC GEOGRAPHY (NEG)
https://www.uam.es/personal_pdi/economicas/cllano/master_ec_intern/L1_introduction
pdf

Longavuer D.: Foldrajzi tér, va&lolsiotkd s i
el helyezkedésének U] gazdasagfoldrajzi
spatial structure: simulating the location of the hungarian cities with new economic geog
file:///C:/Users/Asus/Desktop/204@M29 kotet 26 109 26.pdf

A vizsgdotgpmsatrads

Az ért é kell5¢é s i skal a:
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file:///C:/Users/Asus/Desktop/WP-1.2.pdf
http://jeney.web.elte.hu/15kulturregiokgazdfoldrajza.pdf
file:///C:/Users/Asus/Desktop/2010-0029_kotet_26_109_26.pdf

New Economic Geography Imre Nagy
Course titteinHungarian: Uj gazdasagfoldrajz

Course title in English: New EconomicGeography Course language:

Compulsory studies prior to the course:

Compulsory classes TOTAL60 |Course type:optional

Professor in charge:
prof. Dr. Imre Nagy lectures:2 exercises2 Number of credits: 6

Professors teachingS a n dkoerr e ke s ; Zol t amwth Gal ; Gergely

Aim and content of the course:

The course covers the determinants of economic activity in space: basics of urban and
economics; the origins of the new economic geography and model tools involving mobilg
and mobile capital; applications to trade, tax and regional policy issues are studied
empirics of agglomeration and trade are covered. Students acquire a knowledge of tH
which determine the allocation of economic activity in space and theytteapply fundament;
models of agglomeration to understand and analyze policy issues involving trade, taxa
regional policy questions both analytically and in an economic intuitive way.

|

. The concept of classical economic geography
2. Paul Krgman and the concept of "new economic geography"
3. The building blocks of the "new economic geography"
a. The model of monopolistic competition
b. Cost of transport, or the cost of spatial transactions
c. Mobile and immobil workforce
4. Multi-regionalmodel of concentration
i. Behavior of Consumers:
ii. Producers Behavior:
. Concentration and Deconcentration Trends
. Centrum and periphery: The twegion model
. Transnational companies
. The economic integration of the enlargement of the EU to &emtd Eastern
European countries
9. The economic and historical dimensions of spatial organization in Hungary
10. The reinterpretation of the concept of the countryside according to Krugman.

Compulsory literature:

Krugman, P. (1991a) Geography and Trade. Leuven University Press, Leuven, Belgium
MIT Press, Cambridge, MA.

Krugman, P. (1991b) Increasing Returns and Economic Geograpbgurnal of Political
Economy. 99. 183.99. o.

Krugman, P. (1998): What's NeMbout the New Economic Geography- Oxford Review of
Econonzic Policy. 2-17. o.

Paul Krugman: THE NEW ECONOMIC GEOGRAPHY, NOW MIDD&GED. Prepared
for presentation to the Association of American Geographers, April 16, 2010
file://IC:/Users/Asus/Desktopag.pdf

00 N O O
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Recommended literature:

Andrea Ascani, Riccardo Crescenzi, Simona lammarino: New Economic Geography an
Economic Integration: A Review. Department of Geography and Environment London S
of Economics and Political Sciendge:///C:/Users/Asus/Desktop/WR.2.pdf

Anthony J. Venables New Economic Geography* London School of Economics and CE
file:///C:/Users/Asus/Desktop/newecongeogven05.pdf

FUJITA Masahisa Thinen and the New Econ
2011

https://www.rieti.go.jp/jp/publications/dp/11e074.pdf

Philip McCannVarga Attila(2016) Placébased Economic Development and the New EU
Cohesion Policy London: Routledge, 2016. 110 p.

Type of evaluation: (written, oral, paper etc.)

Evaluation scale:1-5
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file:///C:/Users/Asus/Desktop/WP-1.2.pdf
file:///C:/Users/Asus/Desktop/newecongeogven05.pdf
https://www.rieti.go.jp/jp/publications/dp/11e074.pdf

3. Szervezéstudomany, menedzsment és marketing specializdcio
Marketingel mélet Szigeti Orsolya

A tantargy neve: Marketingel mélet

A tantargy neve angolul: MaAz okt at fnagyan

A kotelezodé o6ras|A targyvijledd

A tantargyfe
Dr. habil. Szigeti Orsolya (e 1 6 a d a §gyakorlat: 2 A kreditszan

utkodo oktatok:

gy oktatasi ¢
soran a haldl
tudomanyte
utatdasban j
tudomanyter
tasanak c¢¢él
ut atas kil o
e
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60k mepesmmeéent ksa
et én al kal mazh
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alkomagesévhvaggagyakordhodbr d or 1
bhpm ¢ébdgdakorlati feladatok
sa nélkil), a késodbbi hetekben vi
: azt kovetd vitara valo felk
gat ok a me gel 6z6 foglalkozason.
rovid oO6sszefoglal ot k all, ameljet s
nak el kell kil deni az Or ai tal al
zet ot valasztunk, a ki az aktwualis
lja (minden hétégamadk)teE] odr mer
kiadott anyagok feldol gozédsaval
végén a h8lbitdadbhkrnygkbegdandovid
y adot't ma rlkeehteitnsgé gteésméakruat avtoansait
elkészitett O6nall o anyagot a ha
gy programja:
kalom bevezetés a marketing tu
etingttedm&rde.t i ha
A 2. blokk targyalja a kilonbodozdé mar ke
amel yek segitségével tudomdnyos market:i
A 3. al kal om a marketing egyilk r és
me gj eélveenlé,s el mél eti kutatidadsi el jadrédsai
A 4. 6ran a fogyasztodi magatartassal
hallgat o6k.
Az 5. alkalom a marketingmodellezésrdl
Az 1. 6ra kivétel ével megadbtbtt bkrzsnie K
bemutatasdadra ¢és megvitatasara ¢épil. Ez
rendszeres ¢és alapos felkésziul ¢€és, az Or
jel,amelyarrautal hogy a hallgatodé nem késziult f
ertékel ését.
A kotelezédé irodal om:
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10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

Hunt S., 1983. General Theories and Fundamental Explananda of Marletingal of
Marketing 47, 917.

Srivastava R., Shervani T., Fahey L., 1999. Marketing, Business Processes, and
Shareholder Value: An Organizational Embedded View of Marketing Activities and th
Discipline of MarketingJournal of Marketing63, 168179.

Calder B., Tybout A., 1987. Whato@sumer Research Is Journal of Consumer
Research14, 136140.

Vargo S., Lusch R., 2004. Evolving to a New Dominant Logic for Markefiogrnal of
Marketing 68, 117.

Brinberg D., Hirschmann E., 1986. Multiple Orientations for the Conduct of Matketi
Research: An Analysis of the Academic/Practitioner Distinctionrnal of Marketing
50(4), 119.

Kohli A., Jaworski B., 1990. Market Orientation: The Construct, Research Propositio
and Managerial Implicationgournal of Marketing54, +18.

Kirca A., Jayachandran S., Bearden W.O., 2005. Market Orientation: A Mie&dytic
Review and Assessment of Its Antecedents and Impact on Perforiianc®al of
Marketing 69, 2441.

Sorescu A., Chandy R., Prabhu J., 2003 Sources and Financial Consequ&acbsabf
Innovation Insights from Pharmaceuticalsurnal of Marketing67(4), 82102.

Rego L., Morgan N., Fornell C., 2013. Reexamining the Market Sh@tesstomer
Satisfaction Relationship®urnal of Marketing77, £20.

Goldstein N.J., Cialdini R.B., Griskevicius V. 2008. A Room with a Viewpoint: Using
Social Norms to Motivate Environmental Conservation in Hofelarnal of Consumer
Research35(3), 472482

Holzwarth M., Janiszewski C., & Neumann M.M., 2006. The Infl@epicAvatars on
Online Consumer Shopping Behavidournal of Marketing70, 1936

Berger, J., Milkman K., 2012. What Makes Online Content Vidal?nal of Marketing
Research49 (May), 192205

Giesler M., 2008. Conflict and Compromise: Drama in MarkegBvolution.Journal of
Consumer ResearcB4 (April), 739753.

Moorthy K., 1993. Theoretical Modeling in Marketintpurnal of Marketing57, 92106.
Elberse A., Eliashberg L., 2003. Demand and Supply Dynamics for Sequentially Rels
Products in International Markets: The Case of Motion Pictiiasketing Science22 (3),
329354

Chevalier J., Mayzlin 2006. The Effect of Word of Mouth on Sales: @miook Reviews.
Journal of Marketing Research3, 345358.

Tucker C., Zhang J., 2010. Growing TAa8aded Networks by Advertising the User Base
Field ExperimentMarketing Science29(5), 805814.

Lehota J., Horvath A. , iRabiltyon tGe inforniation searc
behaviour of Hungarian consumers through the practice of food purchastag.
Alimentaria,43 (3) 437-443.

Tor 6dcsi k M., Szucs K., Kehl D. —~ARewl 6.
Approach to Identify Groups amg Youth.International Journal of Business Insights ar
Transformation9 (1) 65-69.
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20.

21,

22,

Gal T., Sod6s M., Szakaly Z., 2017. Apj
the innovation process of new produleternational Journal of Engineering and
Manag e ment Sciences / Miszaki ¢és 20356694 z
Sz6cBe Aad ¢ s Qausal vetsis redlective specification: A methodological revi
of structural equation modelingin marketido z gaz dds z For um /
andBusinessl7(3) 3-16.

Kemény I., Simon J., Nagy A., Szics K
commerce: a possible segmentation in the Hungarian marestrial Management &
Data Systemd,16(9) 19461966.

Az

10.

11.

12.

ajanlott irodal om:
Davis J.A., 1985- The logic of causal ordeSage

Maclinnis D., 2011. A Framework for Conceptual Contributions in Markefimgrnal of
Marketing 75, 136154

Fader, Peter S. and Bruce G. S . Har di
Journal ofInteractive Marketing21 (Winter), 7690.
Fader, Peter S. and Bruce G. S . Har di
http://brucehardie.com/notes/016/

Chintagunta, Pradeep K., Tulin Erdemtd?de. Rossi and Michel Wedel (2006),
“Structural Modeling 1 n MaMarketing Science?5 (B,
604-616.

Rei s s, Peter C. (2011), “Descriptive,
Mar ket i ng M&keting Saaneeg BQ, (6), 956964.

Manchanda, Puneet, Asim Ansari and Sui
for Multicategory PuMarketing Sciefcel® (2)d98liddc ¢ |
Busse, M., J.SiMR i s s o and F. Zet t e lhiBack:dhe Pas&hi@uyls
of Aut o Manuf acThaeAmerican Ecoromio Revigd(4),12531270.
Bus s e, M. , D. Simester and F. Zettel myg
2005 Employee Discount Pricing Promotions in the U.S. Autdmi 1 ¢ [ Marketingt
Science?29 (2), 268290.

Har t man, W. R. , H. S . Nair and S. WX r 4
Effects Using a Re gr eMasketingiScidddel0 (6 H0791087u 1
Goldfarb, A. and C. Tucker (2011), “ S
When Pricing Mahagement Scencar(3), 458470
Manchanda, P. , G. Packard and A. Patt :
Impact of ConsunreParticipationinaFiras8 p ons or e d Br a Matketidgp m
Science34 (3), 367-387.
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http://brucehardie.com/notes/016/

Marketing theory Szigeti Orsolya

Course title in Hungari an: Marketinge
Course title in English: Marketing theory Course language:
English

Compulsory studies prior to the course:-

Compulsory classes TOTAL: 6( Course type:
Professor in charge: Orsolya, optional
Szigeti Dr. habil lectures: 2 exercises: 2 Number of credits: 6
Professors teaching: Orsol yaRrof®rzi geti

Aim and content of the course:
In this course we examine the theoretical foundations of the marketing disciplin
introduce students the development of research ideas in the different areas of marke
course provides the use qfiantitative and qualitative models in addressing problen
interest to academic researchers in marketing. The primary goals are: 1) Introduc
theoretical foundations of marketing; 2) Understanding the different approaches to r
in marketing;3) Creating the conceptual development of research proposals.
Each session involves a combination o
session is lecturbased (with no need for potass readings), for later weeks, jotass
reading naterial will be distributed in advance to the class on previous session. Itis e
that students will be fully prepared with the reading material and actively particig
discussions. A discussion leader will be selected, who is expected to geméiatussio
after each presentation, especially focusing on conceptual issues. With the exceptic
first sessions, all students have to write a brief synopsis for all the articles that
discussed in each session (max. half a page sspgbed for each article), which has to
sent to the instructor before the class. The synopsis should provide the respong
following question: what is the main message each paper tries to deliver?
At the end of the course, students are asked to dqeadidef paper (B pages, single spacs
that includes a possible research path on a specific marketing topic. Last session stu
required to present it in class.

Course description, topics:

Session 1 Introduces the students to the conceptuadid of the marketing discipline wi
a strong emphasis on theoretical background of marketing.

Session 2 discusses the different forms through which it is possible to run resea
contribute to the marketing discipline.
Sessions & illustrate diferent contributions in the three main diddds of: marketing
strategy, consumer behavior, and marketing modeling.
The articlemix for each session aims to reflect the inclusion of both old milestone
and more recent pieces.
With the exception of &sion 1, class activity is almost entirely based on reading, prest
and discussing the articles provided in the schedule. Students are asked for reg
punctual attendance to sessions and have to read and be prepared on all the articlels
for each session. Any evidence that a student is not completing the readings will s
detract from her/his grade.

Compulsory literature:
1. Hunt S., 1983. General Theories and Fundamental Explananda of Marletingal of

Marketing 47, 917.
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10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

Srivastava R., Shervani T., Fahey L., 1999. Marketing, Business Processes, and
Shareholder Value: An Organizational Embedded View of Marketing Activities an
Discipline of MarketingJournal of Marketing63, 168179.

Calder B., Tyout A., 1987. What Consumer Research ISournal of Consumer
Research14, 136140.

Vargo S., Lusch R., 2004. Evolving to a New Dominant Logic for Markefiogrnal
of Marketing 68, 117.

Brinberg D., Hirschmann E., 1986. Multiple Orientations fee €onduct of Marketing
Research: An Analysis of the Academic/Practitioner Distinctionrnal of Marketing
50(4), 119.

Kohli A., Jaworski B., 1990. Market Orientation: The Construct, Research Propos
and Managerial Implicationgournal of Markeng, 54, +18.

Kirca A., Jayachandran S., Bearden W.O., 2005. Market Orientation: A Kedytic
Review and Assessment of Its Antecedents and Impact on Perforiianc®al of
Marketing 69, 2441.

Sorescu A., Chandy R., Prabhu J., 2003 Sources andckih@onsequences of Radi
Innovation Insights from Pharmaceuticalsurnal of Marketing67(4), 82102.

Rego L., Morgan N., Fornell C., 2013. Reexamining the Market Sh@testomer
Satisfaction Relationship®urnal of Marketing77, 120.

Goldstein N.J Cialdini R.B., Griskevicius V. 2008. A Room with a Viewpoint: Usin
Social Norms to Motivate Environmental Conservation in Hofelarnal of Consume
Research35(3), 472482

Holzwarth M., Janiszewski C., & Neumann M.M., 2006. The Influence of Avatars
Online Consumer Shopping Behavidournal of Marketing70, 1936

Berger, J., Milkman K., 2012. What Makes Online Content Vidal®nal of Marketing
Research49 (May), 192205

Giesler M., 2008. Conflict and Compromise: Drama in Marketplace Evolukmnal
of Consumer ResearcB4 (April), 739753.

Moorthy K., 1993. Theoretical Modeling in Marketinpurnal of Marketing57, 92
106.

Elberse A., Eliashberg L., 2003. Demand and Supply Dynamics for Sequentially
Released Products in International Markets: The Case of Motion Pidiladsting
Science?22 (3), 329354

Chevalier J., Mayzlin 2006. The Effect of Word of Mouth on Sales: @rmiook
Reviews.Journal of Marketing Research3, 345358.

Tucker C., Zhang J., 2010. Growing Ts8wded Networks by Advertising the User
Base: A Field ExperimeniMarketing Science29(5), 805814

Lehota J., Horvath A., Rabilityon te inforntation 4
search behaviour of Hungarian consumers through the practice of food purchatar
Alimentaria,43 (3) 437-443.

Tor 6csik M., Szucs K. , Ke hl D. —~ARewl 6
Approach to Identify Groupamong Youthinternational Journal of Business Insight
and Transformatioy (1) 65-69.

Gal T., Sod6s M., Szakaly Z., 2017. A
in the innovation process of new produleternational Journal of Engineering and
Management Sciences / Miszaki ¢é2(3) 369N
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2.Sz 6 c Be Aad ¢ s Qausal velsos reflective specification: A methodological
review of structural equation modelinginmarketikgi z gaz dd s z F o r |
Economics ad Businessl7 (3) 3-16.

2. Kemény 1., Simon J., Nagy A., Szlcs
electronic commerce: a possible segmentation in the Hungarian miackestrial
Management & Data Systenid,6(9) 1946 1966.

Recommendediterature:
1. Davis J.A., 1985: The logic of causal ordeSage

2. Maclnnis D., 2011. A Framework for Conceptual Contributions in Markeiiogrnal
of Marketing 75, 136154

3. Fader, Peter S. and Bruce G. S . Har d
Journal of Interactive Marketing21 (Winter), 7690.
4 Fader , Peter S. and Bruce G. S . Har d

Re t e n http:/dbriceffardie.com/notes/016/
5. Chintagunta, Pradeep K., TmlErdem, Peter E. Rossi and Michel Wedel (2006),
“Structural Modeling 1in MMarketing Science?5 R

(6), 604616.

6. Reiss, Peter C. (2011), “Descriptive
Mar ket i ng M&keting SciencesQ (6), 956964.

7. Manchanda, Punecet, Asim Ansar.i and S

Model for Multicategory M&keting Sciencel8 (2),0%
114.

8. Busse, M., J. SilvRisso and F. Zettelmeyer (2006)$ 1, 000 Ca s h- B4
Through of Aut o Ma nThefAmerican EconomidPReviedd(4), i
1253-1270.

9. Busse, M. , D. Simester and F. Zettel
The 2005 Employee Discount Pricing Promotions intheS . Aut o mo b i
Marketing Science29 (2), 268290.

100 Har t ma n, W. R. , H. S . Nair and S. N a
Mi x Effects Using a Re gMakketingiSaemce3D (6 c o
10791097.

11. Gol dfar b, A. and C. Tucker (2011), “
When Pricing Mahagement Scencar(3), 458470

122 Manchanda, P. , G. Packard and A. Pat
Economic Impact of Consum®articipationinaFiras8 p ons or ed Br a n
Marketing Science34 (3), 367-387.

Type of evaluation: (written, oral, paper etc.)
Written and oral

Assessment:

In-class participation (30%)

Brief paper (40%):

Final presentation (30%)

Evaluation scale:1-5
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Fogyasztoi magatartas Szente Viktoria

A

tantargy neve: Fogyasztoi magatartas

tantargy neve Behmgosl ul: Co/Az okt at fnagyan

A kotelezodé o6ras|A targyvijledd
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A
1.

4

.Shi v, Baba, Ziv Car mon, and Dan Actions:1l y

.Fitzsimons, Grainee M.

kotelez6é irodal om:
Deepak Sirdeshmukh, Jagdip Singh, Barry Sabol (2002) Consumer Trust, Value, and
Loyalty in Relational Exchanges. Journal of Marketing: January 2002, Vol. 66, No. 1,
15-37.

Consumers May Get What They Pay For, Journal of Marketing Research, 42, (Noven
3833 9 3. (Winner, 2010 O Dell Award)

, Tanya L. Chart
Effects of Brand Exposure on Motieati Be havi or: How Apple

Different |, Jourmnal 0f35,.Consumer Resear
. Toérdécsik Maria (2016) AVEZETESTHDOMANYi m
47:(4) pp. 1925.(2016)

A
1.

2.

Zz ajanlott irodal om:

Sankar Sen and C. Bhattacharya Does Doing Good Always Lead to Doing Better?
Consumer Reactions to Corporate Social Responsibility. Journal of Marketing Resea
Vol. 38, No. 2 (May, 2001), pp. 22543.

A . M. Muniz and T. C. O’ Gui nn, rRdeach Mol
27, No. 4, 2001, pp. 41232. doi:10.1086/319618
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3. Jaakkola, E & Alexander, M 2014, 'The role of customer engagement behavior in valy
creation: a service system perspective' Journal of Service Research, vol 17, no. 3, pp

261. DOI 10.1177/1094670514529187

A vizsgaithaphushi, szoOo6bel i,

dol gozatiras

Az értékellbé s i skal a:
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Consumer behavior Viktoéoria Szente
Course title in Hungarian: Fogyasztodéoi m

Course title in English: Consumer behavior Courselanguage: English

Compulsory studies prior to the course:

Compulsory classes TOTAL: 60 |Course type:optional
Professor in charge: Dr.

Szente Vi kt olectures:2 exercises2 Number of credits: 6

ProfessorsteachingVi kt 6ria Szente, Orsolya Szige

Aim and content of the course:

This course will provide a research overview of the field of consumer behavior and cons
decision making. The objectives of this course are to developa strong foundation for crit
thinking in these areas and to build skills in understanding, conceptualizing, operational
and developing research ideas.

Students will be expected to prepare the readings, critically critique the research, and a
participate in discussions.

Course description, topics:

The course will challenge students to apply different conceptual lenses and adopt a per
critical stance in consumer research. Viewing theory and methods perspectives will allo
students to develop abroad approacbansumer behavior that will help them orient as wel
focused their research in the future.

The classes will bstructuredon discussinghe assignedeadings. Studentaust complete all
of the assigned readings (requireshdingsandarticles to be presented) beforelass. Each
student (or student groups) will present one ofpidugerdor 34 minutesin order to kickbff
the discussion (short powerpoiptesentationrequired). Afterwards, we will engage in a
critical discussion of the papereV wi 1 1 tal k about the pap
empirical evidence, as well as limitations and possibilities for future research.

Compulsory literature:
1. Deepak Sirdeshmukh, Jagdip Singh, Barry Sabol (2002) Consumer Trust, Value, an

Loyalty in Relational Exchanges. Journal of Marketing: January 2002, Vol. 66, No. 1
15-37.

2. Shi v, Baba, Ziv Car mon, and Dan Aections:1 |
Consumers May Get What They Pay For, Journal of Marketing Research, 42, (Nove
3833 9 3. (Winner, 2010 O’ Dell Award)

3.Fitzsimons, Grainee M., Tanya L. Chart
Effects of Brand Exposure on Motivated Bi a vi or : How Appl e M3
Different |, Jourmnal 0f35,.Consumer Resear

Recommended literature:
1. Sankar Sen and C. B. Bhattacharya Does Doing Good Always Lead to Doing Bel

Consumer Reactions to Corporate Social Responsikibtyrnal of Marketing
Research, Vol. 38, No. 2 (May, 2001), pp. 2283.
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2. A. M. Muniz and T. C. O’ Guinn, “Br an
Vol. 27, No. 4, 2001, pp. 41232. doi:10.1086/319618

3. Jaakkola, E & Alexander, M 2014, 'The role of cunser engagement behavior in val
co-creation: a service system perspective' Journal of Service Research, vol 17, n
247-261. DOI: 10.1177/1094670514529187

4, 11 di ko6 JKas & d,s INedhnodtoar Ko mar o mi Sustat
A Quantitative Study Exploring the Role of CSR in Consumption Decisions
INTERNATIONAL JOURNAL OF BUSINESS INSIGHTS AND TRANSFORMATI
9:(1) pp. 6164. (2016)

Type of evaluation: (written, oral,paper etc.)
Classparticipation(presentationggdeasdevelopmenanddiscussion)50%
Researcipaper:50%

Evaluation scale:1-5
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4. Agrargazdasagtan specializdcio

Agricul tural Devel opment, Szilard Podruzsik
Course title in Hungarian: Me z 6 g a zfdeajslaegsiz t ¢ s

Course title in English: Agricultural Development Course language:
English/Hungarian

Professor in chargesS z i 1 4 r d ,|Compulsory classes Course type:optional

Dr Habil. PhD TOTAL:60

szilard.Podruzsik@urgorvinus.hu lectures:2 |exercises:2 | Number of credits:6

Professorsteachinpr . Podruzsik Szilard

Aim and content of the course:The agricultural system embraces physical, behavioura
operational environments. The ecosystem, especially climate, soil and vegetalile ©¥
conflict with behaviour. Among others, culture, values, institutions or political systems aff
operational milieu. The form of agricultural structure drives the development of agric
systems. The course offers students to acquire knowleddinkage between agriculture §
rural development with a special focus on rural livelihood and agricultural interact
developing countries in the globalized world. During the course we try to understand the g
forces on the agricultural stem that are incorporated trends in farming, trade, environn
change, policy developments and social movements. Some of the key challenges in dev
are still poverty and hunger, that are also addressed to understand rural livelihood. Pat
greatly determine rural life in the area of agriculture, will also be reviewed during the
The course is organised in an interactive way. This will enable the interaction between
and the assessment of different regions in the worlddeBta will provide a presentation wh
they explore the livelihood strategies of the regions they come from. They will ha
opportunity to experience some of the dilemmas through their presentations and discu
Comments, questions and suggediare welcome.

Course description, topics:

- Overview of the theories of agricultural development;

- Poverty and income growth: productivity, income and purchasing power;

- Consumption patterns: price elasticity and income curves;

- Demographic transition:itth deaths, from large to small families;

- Structural change: income growth, from farm to 4fi@am activities, ruraurban
migration;

- Efficiency of lowincome producers, inputs and production level;

- Drivers of growth: market, specialisation, innovati@thnology and growth;

- Sustainability of growth: productivity and environment, market and environ
services;

- Market and trade: demand supply and market prices;

- Globalization and competitiveness: transaction costs, trade and globali
comparative adantages;

- Trade policy: national policy and remedying externalities;

- Exchange rates and inflation, monetary and fiscal policy;

- Capital flows and debt forgiveness; migration, remittances and foreign aid.
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Compulsory literature:
e George W. Norton, Jeffrey Alwang, William A. Masters (2014) Economics d
Agricultural Development : World Food Systems and Resource Use, Routledge,
Kingdom, [ ISBN13 9780415658232
e Food and Agriculture Organisation of the United Nation (2017) The future of fog
agriculture, Trend and Chaliges, RoméBN 97892-5-1095515
e Bruce F. Johnston and John W. Mellor (1961) The Role of Agriculture in Eco
Developmenihe American Economic Revi&el. 51, No. 4 (Sep.,1961), pp. 5683

Recommended literature:
e Dethier 3J, Effenberger A (2012)Agriculture and development: A brief review of {

literatureEconomic Systemgolume 36, Issue,2lune 2012, Pages 1285
e P. Winters, T. Essam, B. Dayia. Zezza, G. Carletto, K. Stamoulis (2010) Patterr]
rural development: A crossountry comparison using microeconomic data, Volumg
Issue 3 September 2010 Pages-634

e Derek Byerlee, Alain de Janvry, and Elisabeth Sadoulet (2009) Agricultuf
Development: Toward a New Paradighmnual Review of Resource Econondickb-31
https://gspp.berkeley.edu/assets/uploads/research/pdf/Annual_Review_of ResEcon7.p

TypeofevaluationTher e are three elements of st}

Essay: 40% (15page essay on a selected part of the world in relation to
agricultural development)

Presentation:50% (3Gminute presentation on one of the selected course topics)

Attendance: 10% (Active participation with comments and questions.)

Y 100%

Evaluation scale:1-5,

63


https://www.bookdepository.com/author/George-W-Norton
https://www.bookdepository.com/author/Jeffrey-Alwang
https://www.bookdepository.com/author/William-A-Masters
https://www.sciencedirect.com/science/article/abs/pii/S0939362512000271#!
https://www.sciencedirect.com/science/journal/09393625
https://www.sciencedirect.com/science/journal/09393625/36/2
https://gspp.berkeley.edu/assets/uploads/research/pdf/Annual_Review_of_ResEcon7.pdf

Agricultural pricesand mar ket s . Fert 6 I mr e
CourseftitteinHungarian: Me z 6 gazdas agi arak és piaco

Course title in English: Agricultural prices and markets Course language: English

Compulsory classes TOTAL:60 |Course type:Optional

Professor in charge:
Prof. Fer t o|lectures:2 exercises:2 |Number of credits:6

Professorsteaching I mre Fert 6

Aim and content of the course

The overall objective of this course is to get you to realize that supply and demand const
not vacuous notions used only &égonomists in the context of a chalkboard in front of a class}
That is, we can combine the basic supidynand framework from microeconomic theory v
statistical methods to learn something about the behavior of commodity prices and/or su
demand conditions in commodity markets.

You are expected to read the assigned material before class and to come to class preparsg
and answer questions, particularly those that are pertinent to your research interests. As
prepare for class, think abbhow your participation can advance your research objectives..
Course description, topics:

Introduction to food markets

Agricultural demand

Agricultural supply

Market and market structures

Marketing margin

Price differences and spatial relationships

Price variation through time

Price differences and quality

Agricultural terms of trade

Mechanisms discovering prices

Vertical coordination in agriculture

Cooperatives in agifiood chain

Short supply chain

Compulsory literature:
Tomek, W.G—Kaiser, H.M. (2014): Agricultural Product Prices. Cornell University Press

Recommended literature

Hudson (2007): Agricultural Markets and Prices. Blackwell

Ferris. J.N. (1997): Agricultural Prices and Commodity Market Analysis. Mcétidiw

Schrimper, R.A: (2001): Economics of Agricultural Markets. Prentice Hall.

Hansen, H.O.(2013): Food Economics, Routledge

Essay: 40% (15page essay on a selected part of the world in relation to
agricultural prices and markets)

Presentation:50% (20minute presentation on one of the selected course topics)

Attendance: 10% (Active participation with comments and questions.)

Evaluation scale 1-5
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Valaszthato modszertani targyak

Introduction to Efficiency AnalysisLLa j os Bar at h
CourseftitleinHungarian:Be ve zet é s a hat ékonysagelem

Course title in English: Introduction to Efficiency Analysis Course language: English

' Compulsory classes TOTAL: § Course typeoptional
Instructor: Laj os Ba

barath.lajos@krtk.mta.hu

lectures: 2 | exercises:2 Number of credits: 6

ProfessorsteachingL a j os Bar ath

The course is designed for people wishing to studyathenced methods of efficiency g
productivity analysis. The course provides information about the two main methods: Stq
Frontier Analysis (SFA) and Data Envelopment Analysis (DEA). There are a huge val
models that are used in this conté&te will examine the basic concepts, give some sil
numerical examples, discuss some of the more important extensions of the basic met
provide references for further reading. Although both methods will be considered, the fo
be on StochastiFrontier Models. We will examine major extensions, such as the mode
allow for cross firm heterogeneity and heteroscedasticity as well as unobserved heterogg
the laboratory sessions we will apply the techniques to empirical data seentSindhis cours
will obtain background in both the theory and methods of estimation for frontier modellin

Course content
- Introduction, Overview of Methods

- Review of Production Economics;

- Production, Distance, Cost and Profit Functions;

- Data and Masurement Issues;

- Data Envelopment Analysis;

- Estimation of Technical Efficiency in Production Frontier Models Using CEasdiona
data;

- Estimation of technical and allocative efficiency;

- Discussion of Panel Data Frontier Models (tfixed, true randoneffect models);

- Modelling Heterogeneity;

- Productivity Decomposition;

- Looking Ahead (new directions in the field of efficiency and productivity analysis)

Compulsory literature
- Coelli, T. J.— Prasada Rao, D. SO’ Do n n ¢- Batese G. E. {2005): A

introduction to efficiency and productivity analysis. (Second edition). Springer Sq
New York.

- Kumbhakar, S. and K. Lovell, Stochastic Frontier Modeling, Cambridge Univ
Press, 2000, monograph.

- Subal C. Kumbhakar, Hunggn Wang and Alan P. Horncastle: A Practitioner's Guid
Stochastic Frontier Analysis Using Stata. Cambridge University Press, 2015

Type of evaluation:

Group work (in groups of -8): Level of activity in class/workshops 20% Presentation ¢
coursework 30% Individual assessmen50%

Evaluation scale:1-5
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Hal 6zattudomany Stettner Eleondra
A tant arHgayl omeavtet:ud o ma ny

A tantargy neve angolul: Ne/Az okt at finagyan

A kotelezo o6r6ds|A targyvigledd
A tantargyfe

Dr.Stettner E|el 6 a2d a sgyakorlat:2 A kredbts z an
A kozremikofb6ebdoknhat 6Kt eonodra

A tantargy oktatasi célja ¢és tartal ma:
A haldzatel emzés e lhmélllegtaétnoekk ibsenmmeurtjaetndeska
amit a sajat kutatdasi teriletikon i1is al
El 6zetes tanul maayi Kkovetel mények:

A tantargy programja:

1. Grafelmélet

2. Véletlen haldzatok

3. Skalafiggetlens¢ég

4. A B a r-Alderi-snodell

5. ITdében T épgpho6é6d& ha

6. Fokszadmel osz]l asok

7. Hal1 6 zat ok robosztussaga

8. Csoportosul asok

9. Terjedési jelenségek

100Gyakorlat: Halozatelemzd ¢€¢€s szemlélt

A kotelezoé irodal om:
BarabasiLAdbkedetA halozatok tudomanya, L
http://barabasi.com/networksciencebook/

Az ajanlott irodal om:

vi , szobeli, dolgozatiras
al a

A zsgaithphshi
A\ sztott hal 6zat el emz é s e a tanul't S z

i
t

Az ért é kell5ésia sjkalya:egy beadanddé hazi f g
projektfeladatel@z é s ¢ b 61 a-1610 % sasrzien ydba% .
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https://webmail.ke.hu/owa/redir.aspx?C=EbxP_NiDXXoWEiR-kvR5jjOC1qhbBhyOM6rwNskKDMiXy7h9hOvTCA..&URL=http%3a%2f%2fbarabasi.com%2fnetworksciencebook%2f

Net work Science El eonora Stettner
Course titlein Hungarian:Hal 6 zat t udo many

Course title in English: Network Science Course languageEnglish

Compulsory classeSOTAL: 60 |Course type:optional

Professor in charge:
Dr . Stettne rlectures?2 exercises? Number of credits:6

ProfessorsteachingDr . St ettner Eleonora

Aim and content of the course: Presentation of network analysis theory. Students shoulg
know a method they can apply in theirown field of research.

Course description, topics:

Graph Theory

Random Networks

The Scale~ree Property
The B aAlberbModel
Evolving Networks
Degree Correlations
Network Robustness
Communities

. Spreading Phenomena
10.Guest Speaker
11.Handson classNetwork Analysis and Visualization Softwares

©oNObhwWwDdE

Compulsory literature:
http://barabasi.com/networksciencebook/

Recommended literature:

Type of evaluation: (written, oral, paper etcBroject task : Each student choose a network
analyze to the according learned aspects and report on it on the exam.

Evaluation scale:1-5, The grade is calculated as follows: the homework 40%, the ptagct
60%
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Vezet 6i szamvitel, kontroling Wickert Irén
A tantargy mneve: Vezetdoi szamvitel, kon
A tantargy neve angolul: CoAz oktatas n
A kotelezd o6ras/A targyvigledd

Atantargyfe

Brr].[l‘;abIIW1ckert el 6ada gyakorlat: 2 A kreditszan
A kozremikoWdbchktatbkén

A tantargy oktatasi c¢célja és tartal ma

A gazdasagi kodrnyezet gyors valtozasa a
vezetésnek egyik f6 feladata a szerveze
0sszhang megteremtése, melynek hatékony
Akontol 1ing a wvallalati vezetés alrendsze
orientaltan, a kodrnyezeti valtozéadsokhoz
hatékony mikoddtet ése el képzellditliet lJAe wea
olyan informdcids ¢és nyilvantartiadsi ren
szolgéadltat, ezéadltal segiti a vallalkoza
A tantargy keret ébeenkienltméslte tkia pénsa kg yaa khoarl
nyerhetd informadciodk kialakitadsadra, ¢€s
nél kil dzhetetlen 1informadcidk biztositads
A targy keretében a hallgatdk megismeri
vhlaltirédnyitdsban, ¢és kapcsolatat a ve
A tantargy programja:

- El6tanul médnyok rovid adttekintése. ( Akt
- Vezetdi1 szamvitel ¢értelmezése ¢€és mikoad
- Koltségelszdadmolas, Onkoltségszamitads

- Kontrolling. (Fz a 1 ma , hel ye a vallalat iréanyi
kapcsolata)

- Pénzigyi kontrolling. (Mérleg ¢és finaf
¢s fedezeti tervezés, pénzforgalmi ter
- I'nformatikai heandéeregrekfésmhasanal at uk
A kotelezé irodal om:

- Kor me nd+T oltahj osnt al A controlling el mé¢
- Boross Zoltan 1lektor: Controlling a g
controlling

- SinkovicsAl fr éd:-é¢ Kopész2ziggyi kontrolling. Co
Az ajanlott irodal om:

- Sinkoviecs Alfréd: Controlling essz¢ék.
- Hagen [Istv&mndoombor Ferencné: Controll
- FrankJ i r Wit s Kerin Witt: Controllingkisé s kozépvallalkoz
Hungarica Kiadoé, Budapest

- Horvath & Partners: Controbhideagerhetzeg g
Budapest

A vizsga tipusa:

Orai részveét20% és aktivitas

Esettanul mdan30%prezental 4dsa

frasbeli viz50%a

Az értékell5¢si skala:
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Humaner 6f orr asBenretnaeldazns nPeéntte r, Podr aczky
A tantargy neve: Humaneroforras gazdal ko
A tantargy neve angolul: HugAzokt atas ny ¢
magyar/ né met

A kotelezo o6ras|/A targyvigledd

A tantargyf

ngi:glc;llzypg el 6ada gyakorlat: 2 A kreditszan

A kozremikoBér oktanoRé¢ditr, Podraczky

A tantargy oktatasi célja ¢és tartal ma:

Az ember i er 6forras menedzs-amemdent &latl atme vy

folyamatos valtozidson megy keresztil. Uj

jelenségek, folyamatok teszik prdédbarareza

tevékenység nem pusztan a régi ,adminis z

el emz 61, dont és el dkészitoi, val amint a

A targy keretében a hal Rgdi édkcbepi hhadd:

elsajatithatjédk az i1innovaciods fol yamat ol

birtokaba jussanak, amellyel elemezni t

A kurzus bemutatja azekat amelfldldgemany dR =

sikeresebw&, easta@lddralbdbtd t ehetik munkaveg

modszerekkel, a teljesitményértékelés | ¢

A tantdargy kiemelt feladatidndkmdektamtil

tudadsmenedzsment vizsgalatat. Végil kit ¢

szadzad elején jadtszgdrnadhlkedas ¢ mbdidict i

A tantargy programja:

- A szervezeti kultuoarakr&s&banhaCadpar tkeék dj
fogal mi me ghatarozasa, hatal mi er 0t ér
valtozas.

- A vezetdi szerepek. A sikeres vezetd t

- Vezetdli tetvekeamzysegekzdrvezés, 1gazgat

- Toborzas ¢és kivalasztas moédszeri, forr

- Koordindl ads, ellendr zés, teljesitményé

- Versengés vagy egpuiité¢mikodes. Team

- Szerepek, kulcsszerepek a csoportokbdertelen-g y 6 zt es csoporto

- Motivadci6 fogal ma, motivacios el mélet e
motivacios tényezdk szerepe. A mo t
motivacidtulajdonsag kérdoiv)

- Kommuni kdeedeteSnzebel Gl i kétiranyau k o m
kommuni kdcio gatjai. A kommuni kdcio
kommuni kdci 6 el dnyei, hadatradnyai

- Tuddsmenedzs ment kialakitdasanak l e het.
Tehetséggondozdadsi programok.

- Az e mber tg aezrddafl okrordddss t er il et én alkal ma 7
SWOT analizis, AL/ DC, 360 fokos ¢értéke

- A szervezetek vizsgalatéadnak moépdes zziec ied
szociometria, 0sszehasonlito el emzés.

- Nemzet kdzi trendegka zadzd | eknobdearsib aenr.6 f or r & s

- Mihel ybeszél get és. (Meghivott el dadodk)

7C

Judi



A kotelezé irodal om:

- Farkas F-Kar ol iny - Mastzd ®P&§r J. Er Efmbremra s

kézikdnyv. Compl e-218.KIBH8L.H251285p 4434870 0 8 . 85
- HR trendek = Munkaiy39.Sz2Z@mlk., (I(S8SN IO
- Biba Sandor : A munkaveégzo e mber hat ¢
H u m aofitikai Szemle, ISSN 0863 0 0 9 , 201 1-8.sz(6%78.0. ¢ v f .)

- Lipcsei Andr as: Mi ujsag a munkaer dpi
Munkaitigyi Szehabés9, 1 SONO00S5 {1R.D. evt.) 1.

Az ajanlott irodal o m:

- AHRj 6vdje. Az emmebneerdis zenrednfto rprearss p e k t 4 buceza
Edina. HVG Ki a3b467912B;251259.0207895. 1 7
- Finna Henrietta- Kr aj cs a4k Zolt an: Level of HR

organization int he midd-Hungary region = Marketing & Management, ISSN 1-PBg49,
2011. (45.6&0f.) 1. sz. 55

A vizsga tipusa:

Hallgatoval konkretizdadlt esettanul many
Szamonkérés:

1db81 2 ol dalas esszé vala3@%tott témaban
A kurzuson vadménka és z v ét 201% t eam

Sz6beli vizsga a leadott anyag ¢és a s zal

Az értékellbé s i skal a:
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Human Resource Managemehdd®P&dzky Bertal an,

Coursetitlein HungariannHuma ner 6 f orras menedzs ment

Course title in English: Human Resource Management Course language:
Hungarian

Compulsory classes TOTAL: 60 |Course type: optional
Professor in charge:

Péter Bert al|lectures:2 exercises:2 Number of credits: 6

ProfessorsteachingP é t er Bertalan, Judit Podraczk

The topic covers that particular complex activity wich Human Resource management cg
in our modern world. It introduces the process of selecting and persuading the suitable

employees the career model of the Human Resource expert in the future famthéndraining
within a company. It is about the constructing of mark@&nted culture and the role of the

Human Resource in brand construction. The fundamental issue of the research is buildi
Human Resource strategies, furthermore, introdudiagtinciple of cooperation and synerg
in the inner structural culture of the Hungarian workplaces.

Aims of the course and teaching methodology
The science of Human Resource Management and the Human Resource profession arg
constant change, the narvealed problems and the phenomena of the society test the al
of the experts for renewal. The course covers the handling of distance work and the bet
measurement of the Human Resource management. The course is based on practical &
concrete casstudies. In order to complete a successful course one has to work out and
a concrete case study. The course also includes the forth coming topics:

Human Resource factors influencing the management eprafit organizations in Hungary.
Survey on e cooperation forms of civil organizations.

Compulsory literature:

l.FarkasFKar ol i ny-IMadsrzlod®Ro@y. J.: Emberi Eré
kézikdnyv. Compl e-218.KIBHAN.H251285p 4434870 1 6 . 8 5
2. HR trendeSzemie, I3BNOI4R 5Ly, 2011. (55. ¢€v

Biba Sdndor: A munkavégzd ember hatékon
Humédnpolitikai -B&EIMI e2 0 1 ISBSSK(6IR G.5¢ v . ) 7
3. Martin Ford: Robotokokokané Mkiliye@nHVEG
Lipcsei Andras: Mi Ujsag a munkaer dpiac
Munkatigyi Sze-thb69,138N0O0S5S4RD. ¢e¢vi. ) 1.
4 A HR j 6vdéj e.-menedzsenenbperspeky @1 6 f 8 z © @ & LuczaF

Edina. HVG Ki a3b¢$7912B;251259.0207295. 1 7
5.FinnaHenriettaKr aj csak Zoltan: Level of HR pr
organization int he middielungary region = Marketing & Managemel8SN 12190349,
2011. (45.6&0f.) 1. sz. 55

Recommended literature:
Bakacsi Gyula A szervezeti magatartas a

Type of evaluation: Grading system:

Individual home essays, choose one topic from thedisz Bages: 30%
Class participation, group assigment: 20%

Final (oral) exam: 50%

Evaluation scale:1-5
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Business Strategy Konrad Wetzker
CoursetitleinHungarianiz 1 et i stratégia

Course title in EnglisnBusiness Strategy Course language:
English/Hungarian

Compulsory classes TOTAL: 60 |Course typeoptional
Professor in charge:

Prof. Konrad Wetzker DS( lectures:2 exercises:2 Number of credits: 6

Professors teachingonrad Wetzker

Aim and content of the course:

The general aim of the course is to understand the way of strategic thinking, the ste
strategy process and its most important tools. These learnings will be applied in g
situations and case studies.

Strategic thinking means to understaine rule of ratio, creativity, empathy and intuition. Do
come to a strategy more based on figures and using different methods or based on the
of the decision maker and his/her skills?

Strategy process means to find the optimal way to achievéatgets. During the lectures

necessary steps and prerequisites of this process will be taught.

The participants of the course will also learn what and how they have to analyze
communicate to come to the right strategy. They will meet withntbst important strateg
methods.

Examples of more or less successful company strategies will be discussed. Students

for a concrete situation how to come to a strategic decision. Based on information

company (markets, stakeholders, baka sheet, capabilities, targets) they have to develop
strategic recommendation. This they have to present to the class.

Compulsory literature:
1. Montgomery, Cynthia A'Putting Leadership B&dnto Strategy.'Special Issue on

HBS CentennialHarvard Business Revied6, no. 1 (January 2008):-530.
2. Kaplan, Robert S., and David P. Norttklastering the Management SysterSgecial
Issue on HBS Centennidlarvard Business Revie86, no. 1 (January 2008): -627.
3. Porter, Michael E'The Five Competitive Forces That Shapeafgy."Special Issue
on HBS CentenniaHarvard Business Revie86, no. 1 (January 2008): 7&3.

Recommended literature:

1. Bakacsi, Gyula (2010) Managing cirisis: singg@p or doubldoop learning?
STRATEGIC MANAGEMENT. International Journal &trategic Management and
Decision Support Systems in Strategic Management (ISSN:-@B3%) (UDC: 005.21
15: (3.) pp. 0. (2010)

Type of evaluation: paper

Evaluation scale:1-5
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http://www.hbs.edu/faculty/product/31951
http://www.hbs.edu/faculty/product/31711
http://hbr.org/2008/01/the-five-competitive-forces-that-shape-strategy/ar/1

A vilaggazdasag a 21. szazadba%zaVainelherd ko z

A tantargy mneve: A vilaggazdasag a 21. J
A tantiargy Werldeconamyn@lstcdnturyAz okt at fnagyany el
A kotelezo|A targyvildd=zrgl
A tantargyfelel|0sszesen: (
Szavai Ferenc el 6 adgyakorlatt A kreditszam: 6
2 2
A kozremikof8pdpavkt aFékenc DSc
A tantargy oktatasanak célja:
A nemzetkozi rendszerben a gazdasagi, po
uj kolcsodnhatdasok, torténelmileg példatl
valtozadsok 0j kihividsokké&nthat@admal jvals zao 1
térségek helyzetgé¢gyAékoOveedehdnpsaabmval
meg, akik a nemzetkozi rendszert formal]
Emellett a relgaovoalhihmalkant jebelMflbd katit KNizg
Ausztralia) vagy orszéagopop®iztsKmz)é ph $H AM,I
kirajzolodik. Ebben a folyamatban font os
szazad elsgleoebttizedépnghktagaban. A nemze
moédjai, elmélete figyelembe vételekor fo
¢s a biztonsadg Gj dimenzidja a 21. szaza
egészségbiztonsag, ellatasbiztonsag, koai
Javak ¢és szolgaltatdsok megtermel ése, el
A kdrnyezetbiztonsadg uj] ¢éreetkmeeégsg mefbd
katasztrofavédelem intézményesil ése 1s f
A tantargy programja:

- Integracids sikertelens¢égek, dezintegr

- A vilaggazdasag az 4dtalakuldé vildgrend

- A vilédggamplasxX gr &knds zer e, fogal mak ¢s
el mélete, moéds zer e k.

- A vilaggazdasag fejloddéseének trendjei
megoldadsuk. A biztonsadg kildnbdzd szin

- A ndvekedés tavl] aetmazie.t kXl zoibeasl eidzéisc 110] ¢€ssz a

- Afeketegazdasag

- Globalis modell ek

- A vilaggazdasag 4d4talakuldé modelljei, g

- A viléadggazdasag uj ndvekedési kdzpont j
ujratermel és funkcségdadtomedkervbed bade

- A vilaggazdasag fe] 0désének foé& 1réanya
vilag 4talakuldsanak irdnyai.

- Transznacionalis vallalatok

- Magyarorszag ¢és a vildggazdasidg komple

A kotelezédé irodal om:

- Simai Mi haly: A vilaggazdasag a XXI. s 7

- Kutasi Gabor, Bl aho Andr as : Erdkozpon
Akadémiai Kiaddé. Budapest, 2010.

- Simai, Mi halyzoAybhktal milagggazdasiadg ¢€s

Power relations in the world economy a
2012. 7 (2). pp. 337.
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Oliver Ramsbotham, Tom Woodhouse and Hugh Miall: Contemporary CoRgisblution
The prevention, management and transformation of deadly conflicts. Cambridge, Maldg
Jill Steans& Lloyd Pattiford with Thomas Diez: Introduction International Relat
Perspectives & themes. London, New York, 2005

Az

a j #onldlom:t t
Peter Wallersteen: Understanding Conflict Resolution. Second Edition. California, New
2007
Thomas G. Weiss: Militargivilian Interaction. Humanitarian Crises and the Responsibili
protect. New York, Toronto, Oxford, 2005
Egedy Gergely Bevezet és a mnemzet koz tORACa Budapes
2007.
Ki s s J . Laszl ¢6: Valtozo ut ak a kil po
Budapest.2009.

A

vizsgdotigpmasairias

Az

értékeoltéésrit éskkiua 1sak:al a
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World Economy in the 21st Century. Theory of

Course title in English: World economy in the 21st Course language: English
century

Compulsory classes | Course type:optional
TOTAL:60
Professor in charge:
Prof. Sz avai Fer e nlectures:2 |exercises:2 Number of credits:6

ProfessorsteachingFe r e nc Sz avai

Aim and content of the course
In the international system new interactions between economic political and social act
organizing forceschanges of historically unprecedented character and intensity in p
economy and society are shaping in the form of new challenges the global power relations
state of particular regions of the 21st century. In the focus shifts of the resdar decades ne
power lines have appeared which efficiently form the international system (USA, China,
Brasil, India). Besides that the significance of greater regional powers (including Nigeria,
Africa, Australia) and groups of state&SEAN, Andean Group, Central Asia) also increase
this process it is 1mportant t o examine
decades of the 21st century. In taking into account the new approaches and theory of inte
relations the new dimension of sustainability and security at the outset of the 21st century
an important segment. Economic security is becoming increasingly important (health s
supply security, environmental security, value security). Produatidrdistribution of goods ai
servives, needs insurance (new security concept). Besides the new interpretation of envir
security the origin of conflicts, their solution, the institutionalisation of disaster recovery wi
shape the internatiahrelations.

Course description, topics:

- Integration failures, reality of disintegration

- World economy in the changing world order

- The complex system of world economy, concepts and theories. Theory of interr
relations, methods

- Trends in the devepment and problems of world economy in the 21st century. Conflict
their solutions. Different levels of security

- The perspectives of growth. Globalization and new stage of internationalization

- The black market

- Global models

- Changing models of worldconomy, global division of labor

- New centers of development of the world economy in the 21st century. Consumption p.
only the role of reproduction, but has become a society organizer.

- The main directions of the development of world economy. Futondlicts. Global trends
2015, 2025 directions of the changes of world

- Transnational corporations

- Hungary in the complex system of world economy
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Compulsory literature: :
Rondo Cameron and Larry Neal (2003, 4th &dQonciseEconomic History of the
World: From Paleolithic Times to the Preset80 pp., including annotated bibliograph
Oxford.
Robert Gilpin:The Challenge of Global Capitalism The World Economy in the 21st
Century 2002 PrincetonUniversity Press
Oliver Ramsbotha, Tom Woodhouse and Hugh Miall: Contemporary Conflict
Resolution. The prevention, management and transformation of deadly conflicts.
Cambridge, Malden, 2008
Jill Steans& Lloyd Pattiford with Thomas Diez: Introduction International Relations.
Perspective& themes. London, New York, 2005

Recommended literature

- Peter Wallersteen: Understanding Conflict Resolution. Second Edition. California, New
2007

- Thomas G. Weiss: Militargivilian Interaction. Humanitarian Crises and the Responsibili
protect. New York, Toronto, Oxford, 2005

- George Friedman: Next 100 years: A Forecast for the 21st Century ROtBleday NEW
YORK, LONDON, TORONTO, SYDNEY, AUCKLAND

Course evaluation written exam

Evaluation scale 1-5
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I nnovaci 6 smepnoeldiztsinkean té sGal Zol t an
A tant arlgnynonvedvcei:6s poli ti ka ¢és menedzs mg

A tantargy mhnowaton policgand mahagement Az o kt at fnagyan

A kotelezo o6r6Bs|A targyvjledd
A tantargyfe
Prof. Gal Zolel 6 a2d a sgyakorlat:2 A kredbts z an
A kozremikodoé oktatok: Prof. Gal Zol t an

A tantargy oktatasA Iéedjas éa kalklt gd ma
problematikajadt mutatja be a vezetéstud
a szakpolitikati me & k Obzeenmluittaétsjrae, ihso gfy@lku
ndvekedést geanerolnévém anmegl évd és U]

S z4amos aspektusat, a tudadsmenedzsmente
menedzsel és ét ¢ s a technol 6giatranszfe
bemutata.Cé1 j a tovabba, hogy a kildnbdzd in
regiondalis, adgazati) keresztil, az 1nn
0sszpontositva az innovaciok ¢és ménwaleln
bemutassa nemzeti, illetve s z ul
A kurzus egyik kozponti kérdése, annak
a masoknal ¢és melyek az innovaciot regl
¢és tudaster mel és, a 1nnovativ vallalckorz
a technologiai transzfer mechanizmusok
il letve a technol 6gia é&si azjildndewdoeind jo
A tantargy programja:

1. Bevezetés az i1innovidciodmenedzsmentbe
2. Vallalati szint@d innovacio6 iranyitas
. Innovaci é68s ftodldasnmamdnedzs ment

4. X + F projektek 1réadnyitasa,

5 Technol 6gia transzfer ¢€és piacok

6. Szellemi eme]lQpgndnonorwationé d
7.1nnovadaciofinanszirozias

8 Az innovadcid nemzetkodzivé valasa: s t
9 Nemzeti innovadacids rendszerek
I10Regiondlis innovadciods rendszerek ¢€s
11.Szakpolitikai esettanuBmaayéki daRegio
12Egyetemek szerepe az innovacioban

Kotelezoé irodal om:

- Paul Trott: Innovation Management and New Product Development 6th Edition
Paperback, 672 pages ISBN13: 9781292133423

- Déry Tibor: Re pialagfampuiss200d.nnovaci o6,

Ajanlott irodal om:
- H. Braczyk, P. Cooke, M. Heidenreich (Eds.)Regional Innovation Systems
UCLPress,London (1997)
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- Zol 6&a&PavelP t a @2@1k): The Role oMid-Range Universities1. Knowledge

Transfer in NorAMetropolitanRegions in Central Eastern Europe, European Planning. Sty

19:9, 16691690.

- Inzelt Annamidria: mBaevdzstmeantdbze ,i Mic za(

Budapest, 1998

- LundvalbL,BA. (1992). National systems of and
interactive learning. Pinter, London.

A vizsgar 6k puasa:

Az értékellbé s i skal a:
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Innovation policy and management Zoltan Gal
CoursetitteinHungarian:I nnovaci 6s politika ¢és mene

Course title in English: Innovation policy and management | Course languageEnglish

Compulsory classes TOTAL60 | Course type:optional

Professor in charge:
Prof. Zol t anlectures2 exercises2 Number of credits:6

ProfessorsteachingPr of . Zol t an Gal

Aim and content of the course:
The course provides students with understanding of innovation using a management fra
It focuses on both the firm and policy frameworks centered concepts to demonstrate how
value and growth through innovation in thesting and new markets. Students will explore
concepts, methods and tools on how to organize and manage innovation process, kn
Intellectual property, R&D Projects and technology transfer with the objective to el
productivity and salesf the firms. It also aims to introduces students to the various inno
policy frameworks (national, regional, sectoral) via case studies from the perspective of
a new innovative venture, focusing on the main development, planning andriésties il
order to stimulate innovations, entrepreneurship and to thicken its institutional syste
cluster development in a particular region.

The course introduces students to debates about why some regions are more innovg
others and tohe factors which shape innovation at the regional level: factors like the y
geography of R&D, the significance of skills and organisational learning capacity, the
technology transfer mechanisms as well as the geographical concentrationvafiomepace
and their operation within the economy.

Course description, topics:

1 - Introduction to Innovation Management

2 - Managing innovation within firms

3 - Innovation Process and knowledge management

4 - Managing R&D Projects,

5 - Technologytransfer and markets

6 — Managing intellectual property; Open innovation

8 — Financing innovation

9 — Internationalization of innovation: Strategic Alliances and Networks
10— National systems of innovation and entrepreneurship
11- Regional systems @fnovation and entrepreneurship
12 —Policy case studies: Regional Innovation strategies
13- Role of universities in innovation

Compulsory literature:

- Paul Trott: Innovation Management and New Product Development 6th Edition
Paperback, 672 pages ISBN13: 9781292133423

- H. Braczyk,P. Cooke, M. Heidenreich (Eds.Regional InnovatiorSystems, UCL Pres|
London (1997)
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Recommended literature:

- Zol Ga & PavelPt a ¢201k): The Role oMid-Range Universitiesn. Knowledge
Transfer in NorMetropolitan Regions in Central Eastern Europe, European Pla
Studies, 19:9, 1662690.

- Lundvalb,BA. (1992). National systems of i
interactive learning. Pinter, London.

Type of evaluation: written

Evaluation scale:1-5
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Kozosségi gazdalgoaAnettan Par adi

A tantargy neve: Kozosségi gazdasagtan
A tantargy Rubliceconamicsol ul : Az oktatas n
magyar/angol

A kotelezé el otanul manyok:

A kotelezo o6ras|/A targyvigledd

At ant argyfel |
P a r #Ddldos Anett PhD el 6 adlq gyakorlat: 2 A kredits zan

A kozremikodo oktatok: Dr Toé6th Gergely
A tantargy oktatasi célja és tartal ma

A targy c¢célja, hogy bemutassa az a4l 1 aml
raviladgitson arra az alapvetésrnemahogy
el é6iranyzatok O0sszességének megall aharfema s
kozfeladatok ellatasa leghatékonyabbl ms ;]
finanszirozasdi mo d, technika kivalaszt a:s
Kiemelt szerepet kap az zeagkymeasi 4adgsaszzaetfoikg
valamint a mindezzel kapcsolatos aktual
megoldasoknak, kormdnyzati kisérleteknel
A targy programja:

A tantargy feltételezi a koltségvet ésils
sed t séget nyujt.

- Az 4d4llami beavatkozas szikségessége

- Piaci kudarcok, kormédnyzati kudarcok

- Az 4llam alapvetd jellemzdi

- Az 4d4llam mérete

- Joléti 411 amok

- Allami funkcidk

- Kézjavak. Koézosségi dont ések.

- A politikai rendszer szerepe a kolts¢ég
- A kbséegvetési dontéshozatali mechani z m
- A kozkioddéadsi ka el emzése

- Kol thsaésgzon el emz ¢ s

- Az egészségigy politika aktudalis kér (

gazdal kodas
- Okt aftealss, 60 okt atas kérdései. Fel sooktat a;q
- Onkormanyzatok gazdalkodasa
- Nyugdijrendszerek

A kotelezoé irodal om:

- Joseph E. Stiglitz: A kor#émypzodtvi Jogek
Kft. Budapest, 2000.

- CullissJ ohnes: Koéozpénzigyek ¢€és kozosségi d
- Adorj anBaloRh L.- H6 gy e P Mr-Badgps A.— Wi ckert I.:
menedzsment. Egyetemi tankdnyv Aula Ki

Az ajanlott irodal om:
- Laszl o CsabadoKoe¢stskbmodbketsilanszeék Kft
Tanszék Budapest, 2010.

A vizsgaithpbehi, szOoMal értdkleddsdt istk&ad
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